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CHARLOTTETOWN, JULY 5, 1859

DR.A. W.
CHASE'S
REMEDIES.

Dr. Chase’s Kidney-Livef Pills, for diseases
of the K vs, Liver, Bladder and Bowels.
One pilla d 5C. a box.

Dr. Chase's Catarrh Cure, for Cold in the
Head, Catarrh, Dropping in the Throat, and

Hay Fever, 25¢c. a
box, blower free.

Dr. Chase's Ointe
ment for Eczema,
Salt Rheum, Piles
and all itching
kin « ses. 6o
cent box.

Dr Chase's
Nerve F for
€ ted WOorne
< nd thin,
watery, diseased

blood. svc. alarge

Cure, for diseases of the
usness. soc. a bottle,

ed and Turpen-

y, Asthma, Bron-

hs and Colds. 25

McGILL UNIVERSITY. Montreal

Sessiox 1899-1990.
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a'y to the varion® Courses of Study will
ke he!dl as nnler:

*Fa-uity of Ar s 'Ven |
Women Lo -
tFaculty «f apolicd Science I Thurs. 1ith Sept
Facalty of Me tic.n
Facalcy of Law, _Tue, 5h Sept,
Faculty of Comparative Velicine
ard Veterinary Sc en2, Sat. 16th Sept

and

*In the Facnlty of Arts (Revigsed Currienlum
the courses are open also to PARTIAL 8STUD-
BNTS without Matriculation

tIn the faculty of Appiied science the cours
s in Civil, Mechanical, Electrical, and Min-
ing Engineering, Chemistry and Architecture
are also open to VARIIAL STUDENTS
without martriculation.

rxamination for FIRST YEAR ENTRANCE

EXHIBITIONS in the Faculty of Arts. ranging | 1 B d i e
| is the mission of live, virile advertising.

from $90 to $125, will be beld on the 14th Sept

enr rat Moareal, Charlottetown, 8t John
N. F., Halifax, 8t. John's, Nfld and other
ceniles

The RoyaL VicrtoriA COLLEGE, the new
residential college for women, will be ready
for oceupation in September,

The MoGrILL NorMAL SCHOOL will re-open
on Ist September.

Partienlars of Examination« and copies of
Calendar, containing full information as to
Conditions of Kntrance, Courses of Study,
Regulations eof Degrees, Kxhibitions ana
fcho'arship, Fees, etc, may be cbtained on

application to e ;
W. VAUGHAN Registrar.
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SCreens

DOORS and WINDOW§S—
All sizes on hand and made to
ord:r. Prices right.

A. DUCHEMIN & CO.

l»’;.F. I. Door & Sash Factory
Uanadian Pacific Railway.

" The Imperial Limited. ”
—FROM —

Montreal tv Vancouver
IN 100 HOURN,

————

Canadian Pacific express leaving Pain-
ecc Jet, N.B.,at 1.45 p m, makes close
connection at Montreal next moreing with
“IMPERIAL LIMITED” leaving at 9.30
a m, making the run through to the Paci~
fic Coast in five days from P. E. Island,
Close connections also made for loca-
poiuts in the Canadian North West, Koot.
ney Country, &c.

For furtber particulars, aates of farel
tte., apply to Ticket Agents,or to

A. H. NOTMAN,
. Genl, Passr. Agent,
8t. Johny, N. B

Never put = off

for tomorrow
What you can
do to cey.

If you think you are not getting value

for the money yon pay out every week for
groceries, try us to-day,

We Don’t
Want a Cent i

Of your money unless you get
value received for it. For that
reason we are always glad to have
you look around our store and
learn how much better you can do
here than anywhere else.,

John McKenna

Queen Street,
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suasive man.

Business Men::
Y

. ; gt
|

Persuasive Talkers,

!
Business men are sometimes tired !
out by the too much talking of the life |
insurance agent. There are of course |
agents who know better than worry and
weary a busy man, and they
better as a rule. It is to be remember-’
ed, however that although merchants
may not relish the prosy and didactic

t
succeed

1 » |
“tireless talkers” there are
We find in ar

Amencan daily the following colloquy :

€Ssay i ihe

-

p'e who do.

“Can I insure your life,” asked the per
“I dunno,” replied Fai
“I don’t want no life

I've got all I kin carry, an’
my wife wants me to stop some 0’ that.
I hope you « I'm a truthful
man an’ I ain’t goin’ to express no
positive opinion tiil after I've heard
you talk awhile.” Now, here is the)
sort of challenge many a man would |
give a day’s pay to get the chance to|
answer. If Mr. Agent did not get |
Corntossel to take out a risk with him |
it would certainly not be for lack of |
talking and persuading and warning. |
—Monetary Times.

mer Corntossel.
insurance.
but

n't

The Mission of Advertising.

The great business men of the coun-
try create business; they would have a
sorry time of it if they were hunting
only the customers who wanted their
wares. They teach men the advantages
of using their goods ; the profit there is

in adopting modern methods. They
put men on the road to fortune. This

It leads the people to a higher civiliz-
ation.—Agricultural Advertising.

Try to have the headlines of your
ads come just as near as possible to |
the main subject. In a large majority
of cases the very best possible headline
is the name of the goods in combin-
ation either with the special description
or circumstances or occasicn upon
which the advertisment is founded.

‘or example : “Fifty cent ribbon at
1oc. per yard” is a better heading than
“Feminine vanity” or “Lovely women,”
or any of those generalizing titles.

Don’t generalize. Don’t imagine
you have to disguise the biisiness part
of your advertising as if it were a bitter
pill to be sugar coated. If your goods
are all right people want to know about
them and you want people to know
about them.

The sort of people you want to at-
tract by your advertising are people
that you can probably sell goods to.
You don’t want to attract mere idle
curiosity seekers. You don’t want ad-
vertisments cor headlines that will mere
ly catch an idle fancy. That isn’t busi-
ness ; and advertising is business.

[t is a mistake to suppose that ad-
vertising has got to be disguised or
covered up in any way. The plainer
and franker and more bnsiness-like it
is the better people like it. If a wo-
man wants ribbons, or shoes, or a
tailor made gown, or a piece of furni-
ture, or if she is likely to want it or is
in any position where she will prob-
ably want it before long, then the de-
scription and price, and if possible the
picture (a good one) of that particular
peice of goods,; is the most attractive
form of advertising to her.

An advertisment that beats all
around the bush and talks about the
weather and the little birds singing in
the branches, and all that sort of rub-
bish, not only uses up space that has
to be paid for, not only makes poor |
writing from a literary standpoint, but
obscures and handicaps the particular
element of advertising that is mort at-
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THOSE ¢ of
BOOTS
OF BELL'S !

some ot the ridiculously low prices on
the cheaper grades.

Ladies - - -
Misses’ - . -
Men’s Strong Boots  «

75¢ ]
65¢ |
83e
Then we have ever so many others—
in fact all the best, leading, popular
makes.

YOU SHOULD come and see ray
stock. Shop is on Great George St.,
quite near Queen Square Gardens.

JOHN H. BELL

GREAT GEO. STREET.
NEAR QUEEN STREET.

J. T. Peardon,

tractive to the people want to

reach.—Wolston Dixey.
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A Modest Man.

Publicity is the liie-b'ood cof prosper-
ous trade. ““Out of sight out of mind’

: oy * |
is peculiarly true in mercantile affairs. y

With whatever retiring and delicate
feeling a inan may be endowed by na

ture, when he embarks in business he
enters a field where silence and unob

trusiveness are tl
livion. Day after day the modest man
is impressed with the conviction that

1e guide-posts to ob

he mnst obtrude himselt upon the
public eye a: lough deep fuirows in
the public mind if he is to get tu him
self great gain. He must D thej
public in its rush along the vement
by startling and seductive window |

shows ; and he musc assail the publicin ‘

) v} \
vy e u

its hcme insidious newspaper
advertisment. I'o the modest man
ard the truthful man this horn-blow-

ing extraordinary may seem distasteful
but it need not be so. It can be so
done as not to offend the most gentle-
manly instincts, yet be highly effective.
In truth, whatever is vulgar and brag-
gart-like in advertising is to that extent
weak. Stout assertion, up to the full
level of the truth, is permissible, but
exaggeration is to say'the least, risky.—
QOutfitter {(i.ondon).

‘Seeing the Article.

e et .
['he nearer you can come t6 making

i people see the goods you are talking

about, the better advertising you are
doirg. It isa good deal better to
offer something special—even though
it isn’t fully desciibed—than to adver-
tise in a general way. But)t is much
better still to make an ad perfectly
plain and distinct so that everybody
may know exactly what you are talking
about—and in their mind’s eye almost
see the article—Chicago Apparel
Gazette.
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D-O-D-D-S

DODD’'S KIDNEY PILLS, the
only positive, never-failing cure,
on earth, for all Kidney diseases,
Take No Other.
Uet the Genu'ne.

Refuse Imitations,

[ There's Only One Dodd s

<. Wholesale Grocer

Keeps in stock in his Store
und warehouse, Lower Queen
Street, Charlotteiown,

“EVERYTHING#

in the line of Groceries, etc.,
that is generally kept in stock

The
Retail

Grocer
we=>Call and see—

John T. Peardon

——————————

Gifts For the
June Bride

If yon are undecided about what to
select for the wedding gift, call at our store
and look over the goods, no trouble to
show them. We have many handsome
and useful sariicles. Silverware will be
perfection in durability, beaunty of design,
and brilliancy of finieh, if bought from us.

We have aleo some fine china,and
beautiful glassware. See our goods for
quality and price The bridegroom will
aleo find the article he wants at our store,
a good wedding ring, right size, right
quality, right price,

JURY & CO

JEWELLRS
gunnyside, Opposite P. O.

by
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Weary of Experimenting

With salves, supvositories and ointments
and dreading asurgical oderation, scores and
| hundreds have turned to Dr A. W, Chas«’s
| ointment and found i1t au ~bsolute cure for pile

t he tisrt application briugs relief trom the
terrible itching, and it is very seldom that
more than one box is required tn effect a per-
manent care

i
There is a better half in every wedding—
but the best man doesn’t get her,

Minard's Liniment is used by Phy-
SICIALs.
e —— T~ D+ R — s
Great Britain, the United States,
France represent one-half of the
wealth of all natious.

total
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fﬁKecp Minard's Liniment in the House,
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is sent direct to the
.
by the Improv

throat and
Catarrh and Hay Fever. Blower
free. All dealers, or Dr. A. W, Chase
Medieine Co., Toronto and Buffalo.
-
The evil thet men do is soon forgotten—
by themselves. -

HISOWN FREE WILL

Dear Sire,—I cannot speak to strongly
of the excellence of MIN.LRD’S LINI-
MENT. Tt1s THE remedy in my houee-
held for burae, sprains, etc., and we
would not be without it.

It is traly a woaderful medicin:.
JonN A. MicnoNaLp,

Publizher Iroprior Chronicle.

A literary etatistican declares that for
the ycar 1898 eighi novels a day were pub-
lirhed, Sundays and holidays not includs
ed.

"Ask for Minard’s snd take no other.

A New York drs;ut:ﬂ; states that the
Standard Oi] Co. hax increased its capital
i stcck from §100,000,000 to $1106 000,000,

Schoal Girls’ Nerves

Many a pele, wesk school girl, suffering
the evil ettects of an exhausied pervous sys-
tem, ana thin, waterp blood, bas been fully
rextored to the vigor ar d buoyency of robust
heaith, by uveing A. W. Chases Nerve Koou.
The bealthiul giow ¢n 1he cheek and the
brightness in the eye tell of the building up
process which is taken place in the body.

———— A ———

The average man who tries heroic

weasures gets a misfit,

- .-

Rheumatism Can't Exist

When the kid neys are kept heasby and
vigors by the use of A. W.Chate’s Kiduey-
Liver Pills. Itis Uric Acid le't in (he biod
by defective Kidneys that causes 1heumatizm

Dr a.W. Chase’s Kidney- Liver Fills make
the Kicneys stroug and active in their work
of fiitering the blood, and this removes the
cauge of theumatism, One pill a dcse, 25 cents
a box.

The Lovdon places of entertainment
would hold all the inhabitants of Edio~
burgh, aud then there would be several
thousand vacant seals.

Mihard’s Liniment Lumberman’s Friend

The aonusl in‘erest charge on the Span-
ish pationsl debt is $125,000,000 and the
total revenue is only $150,000,000.

Swell ™%
Photographs.

THE “UNIOLA”
Ty

THE
NEATEST,
TASTIEST,
AND NICEST
THING
IN PHOTOS.....

Betier Arrange
a Nitting !

WESTLAKE BROS

PHOTOGRAPHERS.......

Removed

—T0 HY OLD STAND—

Richmond Street

Fourth House from Queen St.
—around the—
w1 ondon House Cornes

Themas Campbel
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Remember in Purchasing
That the Action- of A riano
is Its Very Lifs and Soul

More attention is paid to the inside of a Heintzman Piano, than to the
outward appearance. A heavy carved fancy case is all right in ornameutal
furnturs, but a piano with

The Best Action In The World

which is the Wesel Nickel & Guss of New York, the only kind used ing
Heintzman Piano, insures you that the inside contains only the Chme“t
material and the Highest Skill in workmanship that the world can pro-
duce,

The outside appearance of a Heintsman Piano is »lways neat, durabls
and Attractive. Our prices for a Heintzinan Piano, are no higher than those
of other makers, ¢

MILLER BROTHERS

The P. E. Island Music House
Connolly Building Queen St,

14108

~—JUST ARRIVED AT—
FLETOHERS PIANO WAREROOMS.

OPERA HOUSE BUILDING.

Linen
2 fcr 25 cents /
BEST VALUE

N . o E L B 2

e

ID. A. IBRUCES.

BLACEK SOX----

e :

S PAIRS FOR 25 cents L

D. .43 @@E,

’ o 4B
_MORRIS BLOCK

Important Notice

Lancashire Fire Insurance Co.
Victoria-Montreal }ire Insurance Co.

The above Companies are not connected with the P. E.
Island Board of Fire Underwriters, and are not bound by the
tariff rates. I am, therefore, prepared to effect insurance a
substantially reduced rates

J. ¥. JOEENSTON,

Agent, Charlott:town, P E. Island

June % ~2aw tf
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HOUSEKEEPERS WILL FIND AT TdE

CITY HARDWARE STORE |

FULL LINE OF ——

Housecleaning SUPPLES.

Builders will also find a complete line of goods, tablen
to their requirements.

Do you want a Fairchild Washing Machine ? Qurrmeeit
are easy.

R. B. NORTON & CO. LTD

:
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