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PROGRAMS

| CFCY-TV — CHANNEL 13
él.ﬂ p.m.—Afternoon Musicale
1.50 p.m.~Sign On

55 pm.—~News & Weather

FRIDAY

3.00 p.m.~Trouble With Fathe
*3.30 p.m.~Open House|

400 pm.—~P.M. Party
. 430 p.m.- ime

" 7:30 p.m.—Fantasy Playhouse—
9.00 p.m.—Country Hoedown
9.30 p.m.—vour Just Men

. 11.00 p.m.—~Cavalcade of Sports
1145 p.m.—Jim Coleman
12:00 am.—CBC TV News
12:14 a.m.—local Weather
12:15 a.m.—Viewpoint

CECW-TV — m 3
8:00 a.m —Station Sign On
The Living Werld
7 #15 am.—Televigion News
8:25 a.m—Weather and Sports
8:30 a.m.—Turner’'s Corner
9:15 am—Ar Home With Helen

Crocker
a.m.—Romper Room
a.m.—Turners. Corner
12:00 noon—Television News
12:10 p.m.—Weather and Sperts
12.15 p.m.—Friday Playbill

Test Pattern Music
12.45 p.m.~Double Deal
' 200 p.m.—~Chez - Helene
2.15 p.m.—~Nursery School
230 p.m.~Cartoon Theatre
3:00 p.m.—It's A Great life

-~
10:00
11:00

500 p.m.~Tidewater Tramp
5:30' p.m.—Mighty Mouse

6.00 p.m~Nations Business - _
6.15 p.m.—~Supper Club News
6:25 p.m.~Supper Club

6:35 p.m.—~Weather

6:40 p.m.—Supper Club

6:50 p.m.~Sports

7.00 p.m.~CKCW Annivecsar
7:30 p.m.—~Sabre of London
8:00 p.m.~Gunsmoke

8:30 p.m.—Bachelor Father
9.00 p.m.~Country Calendar
930 p.m.~Four Just Men
10.00 p.m.—Flying Deoctor
10.30 p.m.—Mike Hammer

11.00 p.m.—Cavalcade of Sports
11.45 p.m.—Jim Coleman

Misleaing Advertsng
(Criticized In

v Delcdad? b+ e

OTTAWA (CP)—Drafting of a
code of ethics designed to ‘guide

shndn!rmn’ told a press con-
ference that the idea behind this
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the basis of this philosophy,
commission also recom-

.

IF

1. A consumers’ office in the
justice department to which the
views and representations of con-
sumers might be taken and which
would publicize measures to pro-
tect consumers and- services
available to them.

2. Continued efforts by govern-
ment departments in co - opera-
tion with the trade towards more
informative labelling, standardiz-
ation of container. sizes and sim-
plification of grading.

3. Where stamp plans are In
effect, the retailer be required to

7;30—News & Weather
7:45—Back to the Bible
8;15—Don Messer’s Islanders
8;30—Tonight's IMmic
9;00—Assigiment
10,00—News &
Weather
10;15—Starlight Serenade
10;30—O0ld Time Ballroom
11;00—Starlight Serenade
12;00—Dominion News
12;10—Sign Off*

CBA RADIO
FRIDAY

7.15—Marine Weather & Fill®
7.30—News, Sports, Weather
7.35—A.M. Chronicle
$.00—News

8.15—Maritime Sportscast
8.20—A.M. Chronicle
8.45—Morning Devotions
9.00—News

9.05—A.M. Chronicle
9.55—News

10.00—A.M. Chronicle
10.45—Joan Marshall
10.55—For Consumers
11.00—News

11.03—For Piano
11.15~Kindergarten Of The Alr
11.30—Court Of Opinion

TCNIGHT!
Listen to
“"MARKET REPORT"
, by
The Eastern Trust
Company
at
5.50 p.m. on CBA

Inland & Marine

-

41 6.30—Tempo
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Food Sales

products,

reservations about some kinds of
advertising. All were agreed that
false advertising should be pre-
vented.

“Misleading’” advertising and
promotion were a tougher prob-
lem. It would be interesting to
know the time and expense in-
volved in advertising by compet-
ing firms to assure consumers|-
their product is the best.

*“The ultimate misconception to
which people can be led is that
anything in the market is ‘free’.”

Consumers might never find
out whether they were being mis-
led by being induced to buy some-
thing said. to be better.

"The commission was reluctaht
to accept the argument that
where consumers find they -are
misled, the lesson is to use better
judgment next time. With new

RIPLEY'S

~ William

-

bmmﬂhtlﬂ P
BELIEVE IT OR NOT ;

(1824-1907) WHOSE ONLY :
WAS ENROLLED. AT THE P

" THE FIRST GRISTMILL m the
UKNERSIY OF GLASCOW Wyoming Valley, Pa., CONSISTED

* _AS LORD KELVIN, HE
BECAME THE MOST BRILLIANT -
SCIENTIST OF HIS TIME

OF A MORTAR MADE BY
A TREE TRUNK AND A ST AT

PESTLE THAT

WAS RRISED AFTER EACH STROKE
BY ATTACHING Irmﬁﬂflﬂfm

products the consumer had no
way of knowing, until after buy-
ing, whether she wants it. -
“For this reason, we feel that
any argument that condones mis-
leading advertising indicates cyn-
ical disregard for the welfare of

Regarding labelling and pack-
aging, the report said complaints
were expressed that multiplicity
of packages, varieties and brands
confuse the consumer.

The commission’'s view was
that in general variety offers the
consumer more, choices. But in
view of the great variety of of-
férings the public welfare and the
consumers’ welfare is assured|'
‘only if and in so far as the mer-| |
chant accepts his clear responsi-
bility to assist the consumer to
make informed choices among
the alternatives offered.”

Certain simple ways of doing
this at little or no additional cost
to the merchant included ready
identification of price, clear
marking of volume and weight of
contents and clearly recognized,
consistently applied and mean-
ingful designations of quality.

The commission drew attention
to a section of the Food and
Drugs Act which says no one

DAILY

ACROSS
1. Savor
6. Lumps of

CROSSWORD

2. Like Swiss 23, Mac-
mountaing i

millan’s
8. Title of house
respect number
4. Golf pins 24. Toron-
5. Half ems to's
6. Defraud province
7. A peer (abbr.) G
8. Belonging  26. Biblical AL
tous ety il 41;‘[3[5
9. Flocks 27. Benids . % -
10. Not 28. Barrier ¥esterday's Answes
talking to be
16. Policemep ¢ sur. 37. Whithered
(slang) mounted (var.)
39. Distress 30. Rubbish 38. Leave out
signal 31, Gazes 40, —— Cupi
+ 20.1osecolor 33.Happens 41l Escape
22. Dull 36. Curve (slang)
t 1213 |15 718 17 ] '5']

MICKEY MOUSE

STEWART MacKAY

Guaranteed To Go
Or We Pay The Tow !

Firestone
TOWN AND COUNTRY TIRES ~

@ We trade for any size new or used tires @

FREE Christmas turkey with every Firestone TV, Washer,
3 dryer, refrigerator, stove.

- FIRESTONE: HOME & AUTO CO.LTD. | -

Summerside
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1. Two hearts. The opening
bid of one in a suit ordinarily
has a range of from 12 to 21
high - card points. Similarly, a
very wide range’of distriputional
patterns can be held’"It is
therefore important for the
opening bidder, after his part-
ner. responds, to identify the na-
ture of his hand, both as to high-
card strength and distributional
values.

Minimum hands are identified
by making signoff rebids, while|
markedly better hands are usy-
ally identified by making jump

12.00—Jamboree Junction
12.30—Maritime Farm Broadcast
1.00—News, Weather

1.15—~Much Ado About Musie
1.30—Curtain Time
1.45—National School Broadcast
2.15—Tommy Hunter Show
2.45—John Drainie Tells. His ‘Story
2.00—News

3.03—Trans-Canada Matinee
4.00—Variety Hour

5.00—News

5.04—Maritime Fish Broadcast
5.30—Tempo

6.00—News, Weather

6.15—Reg. Commentary, Mar. Sports-

cast, Mus. Interjude

7.00—News

7.10—Byline

7.15—Music
7.30—Reswhide & Music
8.00—~Teen Tempo & Music
8.25—Tempo

8.30—Ask The Weatherman
8.45—Nation’s Business
9.00—Songs Of My People
9.30—CBC Symphony
11.00—News & Talk

B QA4 9— QAKTE52 $AID |

more encouraging because it re-|
| veals a heart fit. Counting thcl
| distributional features which
| elevate the value of the hand,
| the rebid chosen is the one that|
| is more likely to induce: another |
response from partner.

2. One spade. While there Lvl
sufficient surplus strebgth to|
justify a jump frebid of threc
diamonds, the spade bid is pre
ferred. The heart response.
warning of a possible mi:fit, re-
moves some of the glitter the
hand originally held. The spade
bid, though it begins to paint a
distributional picture of the hand.
leaves open the question of the
high-card 'strength of the open-|
ing bid. The ambiguity is delib-|

|
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GOODNIGHT,
DOREEN. ILL GIVE
You A BUZZ IN

ABOUT A MONTH

A/ 1T Take ME TRAT

[ LONG TO SavE up
, ENOUGH TO DATE

12:00 p.m.—CBC News expenditure as food moves from shall label, package, treat, pro- >
12:15 a.m—CKCW News farm to shopping basket was hy|cess, sell or advertise any food o
12:20 a.m.—Showcase far the greatest increase in .nrr- manner that is false, mis- o
No Time For Flowers the things added to the food mar-| leading, deceptive or likely to E
keting bill although it repPesented | create an erroneous impression -
CFCY RADIO only five per cent of the total bill. | regarding its character, value,
considerably at different stages| safety. B
é ign On of the marketing process. The| The report commends the gov-
6;57—News Headlines & Weasther |food processors’ share of. total ernment’'s proposed amendment
* 7;00—Hebrew Christian Hour advertising rose steadily in the to make it a crime to promote
7;15—Country & Western Reundup | period until it reached 80 per cent sale or use of an article through|) 124
7:30—News & Weather in 1957. ’ “any materially misleading rep- l
7;35—Musical Interiude At the same time, the relative resentation” about the price of|' DAILY CRYPTOQUOTE = Here’s how to work its
7;40—Farm Reporter importance of advertising by the article or similar articles. AXYDLBAAXR o
:;so—moiul Interlude wholesalers and retailers _de- hlnhpn;p.osins: consumer f"ice s LONGFELLOW >
;,00—News clined. Among the retailers, ‘food the justice department is an- One letter simply stands for i
* 8;11—Weather : chains increased their advertis-|other consumer protection de-||gan the thm“ L»:;: ::: miog;:p c?if’;ﬁ";‘ﬁ;&"iﬂ&f.".;:.‘ -
8;16—Country & Western Roundup |ing over that done by independ-|vice, the commission says gov-|| gronhes the langth and formation of the wards are all hints
8;45—Weather ent retailers. ernments too often seem to direct| | gooy oy the code letters are different. E
8;50—News Against this background, the their efforts towards welfare of 0}
:‘;?O—Mon-..... Devonons mkﬁi.:e commented particu- | particular groups w}i‘thout regard A Cryptogram Quotation o I
_9;10—Morning Moods larly on growth of television| for the effects on the larger un-
9;30—Top Tun. Time advertising and on . advertising | organized and inarticulate body CLO AIFTNL SLMLZ BID RTD ITAS m
9;45—Morning Moods § rates in newspagers, pooular|of consumers. . - '
9:55—Cliff's Kitchen magazines and bu:leness publica-| *“. . . The welfare of the con- RL FIDR'V ORL MTNL YHQ DGIZ'Y (-4
:W—NM_ of the AV tions. . sumer cannot be assumed to be! |ORL SIAL-—-DBTKO, O
0,05—Magazine i
10,30—Malody Parsde Lpary opccounted for the areatest securod b e ecinons" 5| | _ Yesterday's Cryptoquote: T MUST BE MEASURED BY MY |\
ED-Gitngy S vertising spending, due partly to| The Canadian Association of 'SOUL: THE MIND'S THE STANDARD OF THE MAN-e
11,00—News Headlines & Weather B et gpined WATTS. :
11:02—Women's Institute Bdest the emergence and rapid growth  Consumers could act as a chan- |
11;17—Magic of Music of TV in the 1950s. Rates for ad-|nel of communications but both it 7 6@ 1959, King Features Syndicate, Inc.)
‘mm vertising in publications rose and the individual consumer -
12,05—Rhythm moderately. in the period. 'would.be helped if there were mA Km E
’ In general, the commission said  some office to which particular .
12;30—News & Weather ; .
12:45—Rhythm' Roundup advertising, by obtaining public | representations could be taken. (L)
Il n. w = L
:Mhim g l:at g ' , ’ . THANKS FOR THE =
~  1;32—Jane Grey Show ' ‘ NITE, KIOS. JY{ PERFECTLY LUSH <
T CONTRACT BRIDGE wevr e )| [T Bt ) [6e
1,45—School Bdest 4 oy - w
2,00—School Bdcst By B. JAY BECKER Y 2
2:19—Tommy Hunter Show : o)
2;45—8Best On Request et s
3.00—News Headlines & Weather QuIZ -
3:02—Best On Request [¥3)
4,00—News & Weather You are the dealér, neither rebids. In the present case, with E
4;05—Best On Request side vulnerable, and have opened | only 14 _high-card points, the
4;30—Flour Program One Diamond. Partner has re-| choice of rebids rests between
4;35—The sponded One Heart. What would | two hearts and two diamonds. |
5,00—News & Weather you now bid with each of the | Both bids suggest minimum val-|
5,05—The Outports following four hands? ues,.but the two heart bid is|

MUGS & SKEETER

erately created on the first re-
bid, The bidding is kept low iIn
an effort to discover at a safe
level whether a misfit exists.

3. Four hearts. It would be de-
cidedly pessimistic to assume
the opponents could take four
tricks: once partner has respond-
ed with a heart. To raise to
only three hearts, which urges
but does not command partner to
bid again,. might place an un-
necessary burden. upon him and
could result in the loss of a
game

The direct leap to game shows
about 20  points. It therefore
simultaneously suggésts the pos-
sibility of a slam. '

4. Three hearts. Although the

than a minimum opening bid, thel
favorable heart response lends'
enough value to it to justify a
jump raise. Distribution plays an |
important role in many hands
and high - card point count is not
necessarily the controlling iactor
in such hands. |
The heart response raises the
overall value of the hand at least
3 or 4 points. The extra val
ues and the good trump supporl

11.30—Anthology

12.00—Here's The Weather & Sign Off | zaise.

hand started as not much moie | h
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TLL BITE! EITHER YOU'RE
MAKING YOUR ANNUIAL
VISIT T0 A PAWN sHOP
SANTA CLAUS, OR YOUNE
GOT A STRANGLE HOLD ON
A BROTHER YOU'RE DRAG~
GING 10 A CONTEST FOR
THE MOST IDENTICAL

HOOPLE

EEING BANQUO'S GHOST COULD

REPEAT-
_ING!

STWINS/

~—
(A

are best represented by a jump|

F =

NOT STARTLE ME MORE, BAXTER ¢
wa- RUMOR HAD [T THAT YOUR
HAT BLEW OFF AND A SWARM
OF ALERT WOODPECKERS
1 SWOOPED DOWN ON YOUR #
1 BALD HEAD AND =«FAW.

SUCH GRISLY GOSSIP DOES
NOT BEAR:

JOE PALOOKA

L'L ABNER

othey. soidiers
m m“ e

DINNER, WASN'T

IT, JUNIOR? 54

UMY OF COURSE ALLTHE STORES
I ARe cLosED, guT JUNIOR |
A WILL ENJOY WINDOW-
SHOPPING AT THE BURHER
. SHOPS!/

- ,) ‘

yndicwte, Tne, Warld righis reserved

1009, King Fontoros

2

" DO TELL, MR, PALOOKA! 1 BUT—HARRUMAY )
™e BELIEVE YOU'RE THE SAME L —YOU'LL PARDON
s CHAPS WHO SAW THAT ME IF I ADD THAT
- MERMAID, TOO!- WONDER- . TMA BUSY MAN !
}n-‘ ﬂ“u'm F\.l- 'I‘.'Cl'" “!' 1

CARIBKEY
-=WE BELIEVE IT MAY BE THE ONE YOU YANKS !

s
|27

/ SHE CAIN'T MAKE IT UP
'K HERE f-NO GAL WIF NO
| NORMAL NOSE.

" P 3

OH-5087-AH CAIN'T

GIT LOOSE FUM
HENRY CABOT
LARD

-AN'YO'LL NEVAH GIT LOOSE '\ DONT OVERLOOK ME!!
FUM ME NEITHER, SOON'S AH / AH'D MAKE A MIGHTY
DRAGan'm' Fl LOYAL LI'L HUSBIN—
LINE = (e

-




