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Producer Marketing Boards
~Are Mooted For Fishermen

8y KEN KELLY
. Canadign Press Staff Writer
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- pecommendations:
1. Consideration to establishing
~ RATEPAYERS OF THE
VILLAGE OF PARKDALE
To be held in Parkdale Hall

Monday, December 7th, 1959 ot 8 p.m. |
meeting is tb authorize

“The purpose—of this-
the Village Commissioners of the Village of Park-
dale, to borrow a sum of money to cover Capital
expenditure.

Village Commissioners of Parkdale I
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-1  MAPLE LEAF
BAKERY

115 Kent St. Dial 8432
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You Wouldn't
DISCONNECT
YOUR PHONE

———

A Couple Of Days
A Week
.. . because you know

That good prospects might be trying to get in touch with you during those
periods when your phone service is disconnected.

A 'Diamond Watch is forever. ..

.. when it has that

BuLova

DIFPERENCE

Exquisitely designed watches, enriched with the blazing
beauty of precious diamonds! The famous Bulova

difference gives a lifetime of reliable timekeeping.

PFETITE
s h'oh.u & ‘M‘.

Precision adjusted,
T

RHAPSODY
i - Bracelet watch with
4 diamonds. 23
Yellow or white.

MONTAGUE

C. R BOEHNER

It’s the same with your advertising. People are buying every day.

Don't let that business
Pass you by because your advertising Is “disconnected.”

There Is No
“Best Day”
To Advertise!

igh ¢
Dial 8506 |

T. EATON CO. LTD.

' CHARLOTTETOWN BEANCH

“MOASE JEWELLERY STORES

BULOVA WATCHES SOLD AND SERVICED IN PRINCE COUNTY BY
CERTIFIED JEWELLER AND GRADUATE INSTRUMENT-MAKER

TAYLORS JEWELLERS LTD.

121 GRAFTON

A

DIAL 4258

Guardian & Evening Patriot
Want Ads

' MOST ADS—MOST READERS—MOST RESULTS

|

W. W. WELLNER LTD.

103 GRAFTON

JEWELLERS SINCE 1868

NSURANCE CERTIFICATE . . . ?

CERTIFICATES HAVE BEEN MAILED TO ALL RESIDENTS OF P.El. WHO REGIS-
TERED UNDER THE PRINCE EDWARD ISLAND HOSPITAL INSURANCE PLAN.

IF YOU HAVE NOT RECEIVED YOUR CERTIFICATE

IMPORTANT...
“HAVE YOU RECEIVED YOUR HOSPIT

?

| YOU SHOULD IMMEDIATELY NOTIFY
~ HOSPITAL SERVICES COMMISSION
| BOX 4500 VOCATIONAL SCHOOL CHARLOTTETOWN

REQUESTED TO PRODUCE YOUR HOSPITAL INSURANCE CERTIFICATE

SHOULD IT BECOME NECESSARY FOR YOU TO ENTER HOSPITAL YOU WILL BE

DIAL 3788




