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$50 to $1000

Without Endorsers or
Bankable Security

Borrow from Household
Finance on your signature.
We specialize in prompt
cash loans for any good
purpose. 3 out of 4 prefer
Household Finance for fast,
friendly service. Phone or
stop in today!

Amount No. of Monthly
of Loan Months Payment
$101.68 6 $18.00
$214.79 12 $20.00
$490.46 18 $32.00
$700.58 24 $36.00

111-113 Grafton Street
Room 2, Phillips Bidg. Phone 266
CHARLOTTETOWN, P.L.I.

Hours 9 to 5 or by oppoiniment
Loans made fo residents of nearby fowns
SERVING THE PUSLIC SINCE 1878

Refrigeration

SALES and SERVICE
Repairs To All Makes

MOTORS

Rewinding and Repairs

ELECTRICAL
APPLIANCE
Repairs
Palmer Electric

PHONE 1444

COMPLETE VISUAL
REFRACTION and
~ ANALYSIS

G. F. HUTCHESON
& SON
Optometrists
53 Grafton St

ATTENTION
Potato Growers

We have in stock a number
of the new improved Hardie
Sprayers. These are a new
version of the famous Hardy
Sprayer sold here a number
o{’ years ago, many of which
are still giving satisfaction to
many potato growers.

James A. MacNeill & Sons
Summerside

Made in Canade
Prompt Deliveries
All grades and sizes
Specially bagged for easy
handling.
GUARANTEED COPPER 252%
ORDER FROM YOUR DEALER NOw

CANADIAN COPPER REFINERS LIMITED
600 Royel Senk Suliding = Toronte 1, Ovterle

] ticularly when there is a surplus
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ral outlet, based on local units
which are fully incorporated, sup-
ervised and operated on a. truly
co-operative basis,” stated Mr. Leo
P, Mclsaac, secretary of the Prince
Edward Island Federation of Ag-

A riculture, in addressing the Can-:

adian Agricultural Economics So-
ciety meeting here on Friday. The
subject of Mr, Mclsaac’s remarks
at the meeting, which was held in
connection with the convention of
the Agricultural Institute of Can-
ada, was “An integrated marketing
policy for Maritime agricultural
products.” <

In analyzing past experienccsl
Mr. Mclsaac noted that many and |
varied attempts were made in the
Maritimes to establish more effic-|
ient and economical methods -ot;
distribution by concentrating on:
one partioular product. Generally
speaking these ventures flourished
for a time, but because of seasvnal
fluctuations in volume of business,
a steady burden of overhead costs,
and depending on one class of
products, they could not withstand
the variations and changes'in gen-
eral business operations.

Many Examples

He cited as examples, egg and
poultry  organizations,
marketing clubs, produce markct-
ing groups, and various other
loosely knit co-operative ventures.
1n this Province there must be an
integrated marketing organization
equipped to handle every kind of
farm and fish products. The locals
must “then proVvide a marketing
service for all the products of
their members, and must be effic-
iently operated.

Mr. Mclsaac said it would be
neither possible nor desirable to
have all farm producets marketed
through voluntary co-operative
agencies. There are many instances
where private enterprise can and
will continue its contribution to
the development of a better agri-
cultural economy. This applies
especially in smaller rural points
where there is not enough volume
to operate an eflicient business on
a company basis.

Competitive Systems

“1 believe that a spirit of com-
petition between private and co-
operative markeling makes fof
greater overall eflicicncy and pro-
vides an opportunity for any pro-
ducer to exercise his right of free
choice in business dealings,” he
said.

“It has been proven quite con-
clusively, however, that competit-
ion alone between private and co-
operative business in the field ot
marketing will not guarantee the
farmer his rightful share of the
consumers’ dollar or the market
value of his product. Neither will
it ensure the consumer of the fin-
ished product at actual cost plus
legitimate handling charges and
expenses. This applies more par-

crop of any particular product. In
u year of scarcity, or of low pro-
duction and high demand, mark-
eting co-operatives can set the pace
or act as such an economic yard-
stick in establishing market prices.
They can act as such a yardstick
even if they are handling only a
small percentage of the market-

“If organized marketing is to !
succeed it must be through a cent- -

livestock |

Marketin§
Maritimes

Mr. Leo P. Maclsaac

surplus, whether it be wheat, po-
tatoes, apples or any other pro-
duct, if and when co-operative ag-
encies were equipped to market
even as high as 80% of the crop,
prices can be undermined by the
other 209 going through the hands
of unscrupulous dealers who are
willing to cut prices, flood mark-
els, or resort to many other un-
ethical practices in order to make
sales and expand their personal
business. In such cases certain con-
trols over the complete market are
necessary.

Marketing Boards

“Legislation giving authority to
the producers of a certain product
to eliminate unethical practices
and effect an orderly system of
distributing their product is now

Those marketing boards may take
at least three different forms, (a)
negotiating committees, through
which producers can bargain for a
set price, for a season’s crop, (b)
regulatory boards, which by lic-
ensing, establishing minimum pric-
es, etc, marketing can be regu-
lated through the ordinary trade
channels; (c) central marketing
agencies designated by commodity
boards to sell the crop in question
over one desk.”

The speaker emphasized that
these controls must be implement-
ed according to the circumstances
and problems peculiar to each pro-
duct and area. They cannot be
considered socialistic, because they
are established and operated by
the producers of the product con-
cerned, with the Government act-
ing only as a referee and with
power to revoke or amend them
at any time.

This federated system of co-
operative marketing, he added, is
well founded in the Maritimes to-
day. In Prince Edward Island, al-
though only in operation for a
year, it is functioning very suc-
cessfully.

A necessary supplement in this
field is the establishment of po-
tato marketing boards in each
Province with a coordinating com-
mittee working on policy, with its
members constantly in touch with
cach other regarding prices and
markets. It is necessary in this or-
ganized system that co - operative
marketing be well established in
each Provimce in order to make

able crop.
“On the other hand in a year of

regulatory boards work success-
fully.
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“Producers in the Maritime Pro-
vinces never had to worry about
surpluses of potatoes and apples
when they were able to do busin-
ess with world countries on a re-
latively, and reasonable, free-trade
basis, and without the impediment
of artificial currency manipulat-
1on,” said Mr. F. W, Walsh, Nova
Scotia’s Deputy Minister of Agri-
culture and Marketing, in opening
the discussion on problems in con-
rection with the marketing of
Maritime farm products before the
20th annual meeting of the Can-
aian Agricultural Economics Soci-
ety in Charlottetown on Friday.
“And,” continued Mr. Walsh,
“Maritime producers would not
have to worry about surpluses of

Problem Of Marketing
Farm Products Discussed

W.C.T.U.
NOTES .

TEACHING TEMPERANCE IN
THE HOME

The home is the oldest human
institution; it is of Divine origin.
It is one of the most hopeful signs
of the present time that increas-
ing interest is being taken in many
places on planning how to make
a successful and happy home. This

these products today, were they
able to trade on the same basis
with world countries whose food
stocks are exhausted, or in short
supply, but who, because of man-
made regulations, are unable to
exchange the funds of their coun-
tries for the food stuffs which
their people need and desire.”

Progress In Maritimes

Notwithstanding artificial restric-
tions which have been placed
upon the free trade of agricult-
ural Kroduct.s, Mr. Walsh pointed
out that a great deal of progress
had been made by Maritime pro-
ducers in recent years, both in the
tield of production and marketing.

One reason why Maritime pro-
ducers do not have embarrassing
surpluses in many products—hogs,
dressed poultry, eggs and straw-
berries, to mention a few—Mr.
Walsh pointed out, is because they
have so organized the marketing
of these products that local do-
mestic markets are supplied regu-
larly, with graded and inspected
products in a volume which they
are able to absorb quite readily.
Any seasonal surplus is moved
either to cold storage, or to a
market outlet, either in Canada or
in a country in which Canada can
trade, and in which the dollar is
the medium of exchange.

What has been achieved in Mar-
itime production and . marketing
fields, Mr. Walsh stated, has been
accomplished, largely, by produc-
ers themselves. Working and co-
operating with the Departments of
Agriculture, they have endorsed
and supported a policy calling for
organization of producers, efficient
grading and inspection services,
and centralized marketing.

Beyond this point, however, it is
necessary for government policies
to be so desigiied that the markets
of the world will be open to all
producers who wish to trade there-
in and who are willing' to accept
the currency of such countries in
payment for the produce exported
to them,

When this becomes a reality,
there should not be embarrassing
surpluses of agricultural produc-
tion in any country, for the de-
mand for food, in food dificient
areas of the world, is more than
enough to absorb existing and po-
tential surpluses.

MARKETING BOARDS

Speaking at the same meeting,
Mr. R.J. Leslie, of the Nova Scotia
Apple Marketing Board, Kentville,
mawntammed that the creation of
production and marketing boards
offers the best solution to the twin
problems of low prices and sur-
pluses now facing Canadian agri-
culture.

He cited the Maritime potato in-
dustry as one which could be ex-
pected to benefit greatly from
board marketing.

“There is nothing wrong with

the potato industry in the three
Maritime Provinces that will not
yield to a sensible production and
marketing policy,” he said. “Inter
and intra provincial competition is
a luxury which can no longer be
afforded. With the construction ot
the markets in the United States,
shipments to this area should be
carefully timed and be handled in
such a way as to minimize fric-
tion.
“A board operation is the only
effective way to do this. The po-
tato gtowers of the three Provin-
ces should get together to operate
as a unit for the benefit of the
whole industry before it is too1
late.”

MacKenzle-MacEachern
Nuptlals

The home of Mr. and Mrs. Hor-
ace B. Willis, Kingston, was the;
scene of a very pretty wedding!
Saturday aftermdon, June th, |
when Mrs. Willis' sister, Marion
Edith MacEachern, was united in
marriage with Donald Newton
MacKenzie, son of Mr. and Mrs,
J. D, MacKenzie, Hartsville.

Rev. J. D. Davison of the Char-
lottetown Baptist Church perform-
ed the ceremony. The bride, given
in marriage by her father, Mr.
Judson MacEachern, Appin Road,
was becomingly attired in pale
blue sheer with full skirt appli-
qued in white, She wore & model
hat of matching mohair and her
corsage was of pink peerless roses,
Karen Ann Willis, niece of the
bride, as flower girl, was her only
attendant. She was dressed 1n
yellow sheer and carried & basket
of dainty mixed flowers.

Mrs, J. D. Davison played the
wedding music and during tne
signing of the registér rendered
several appropriate selections,

Following the ceremony a de-
licious supper was served to about

is shown by the demand to School
Boards, Home and School Groups
and Church Groups for courses in
Parent Education and pre-mari-
tal instruction. This all shows a
fresh recognition of the home as
the most vital centre for charac-
ter building.

Character is often the result of
a contagious inspiration of high
ideals of conduct more than of
direct instruction. Therefore par=
ental example and an established
family tradition of total abstin-
ence is one of the greatest in-
fluences in determining a child’s
attitude toward wine. If the home
is made a place of family fun and
a centre of hospitality without
alcohol, it is easier for a young
person to seek similar fun and en-
tertainment outside the home.

Present school methods set the
child even in the lower grades to
seek information for himself.
Therefore it is the duty of the
parent to see that the home has
literature on this and other
health subjects suited to the men-
tal grasp of the child. Our Nation-
al Headquarters at 1 Prince Arth-
ur Avenue, Toronto 5, can supply
suitable and asiractive literature
for every age from the Gray Bun-
ny Stories or The King of the
Wonderful City for the tiny tots,
to Science Speaks, or Boys and
Girls Learning about Alcohol for
those who are studying chemistry.
A plentiful supply of attractive
material in pamphlet form is not
expensive, or a single -good well
bound book will be found to be a
real home asset. :
Much may be learned from mere
table talk. Every child sees some
results of drinking nowadays, and
these common occurrences, such
as accidents, etc., may well point
the lesson that Alcohol means
waste—waste of material values,
health, efficiency and higher
achievements., It is well to dis-
cuss the family budget with the
children and to teach them that
some things can’t be bought with-

out sacrificing other more valu-
able assets. No home can really
afford to buy alcohol.

Family pride that says within

the home circle, “Our family does
not do that sort of thing,” as
well a practice of social independ-
ence in judging standards of con-
duct, is a fine thing., There is a
certain distinction in being inde-
¥Yendent enough not to accept all
the customs of the general crowd
about such things as betting, cig-
arettes, immodest dress or profane
speech and late hours. The crowd
in time learns to respect, even
envy that independence. If a young
person is independent in making
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From the first friendly puff you'll give top

marks to the new Pall Mall Plain Ends—to their

clean, sunny Virginia flavour, their wetproof
paper which does not stick to your lips:

Change over to a truly distinguished cigarette, one that
lives up to its famous name ; ; ; yet costs no more.

Wherever cigarettes are sold ask for Pall Mall

10 REMOVE CHLIOPHANE ..o
UIPTTABAND PULL

PALL MALL s %o demuny package of e M/o%

in the luxury package of red and gold:

hopeful. We dedicate our churches,
why not dedicate our homes?
“Rejoice that homes still choose,
Through all the tempting clatter,
From what the world is offering
The things that really matter.

Let us be glad that homes

Still 'look for these and find them
Fortresses invincible,

With our God behind them!”

ROSEBANK SCHOOL REPORT

Following is the report of Rose-
bank school for the month of May.
Grade X—Lorraine Corcoran.

Grade VIII—Doreen Horne, Nor-
ma Corcoran.
Grade VI —Shirley MacArthur,
Ervin Horne.
Grade V—Roger Hardy.
Grade II—Franklyn Murray.

Grade I (a)—Catherine Williams
Carlyle Ramsay, Hazel Hardy,
(b)—Carol Murray.
(¢) Lewis Harris.
Teacher—Hazel Corcoran.

SOUTH AFRICA'S CARS

Licensed motor vehicles
Union of South Africa
record number of 598687.

in the
are at a

his own considered choice about
other matters than the social
glass, it is easier to be independ-
ent enough to say: “No, thamk
you” to wine when it is offered.
Children should be trained fo have
a will of their own in their per-
sonal choices, not to conform to

low standards in other matters
beside drinking. 0
Since the aim is a deliberate

choice of a life long attitude to-
ward a personal indulgence, 1t is
well to guide a young person to
make decisions from convictions
that- are the result of careful)]
thought. Therefore free debate in
a family forum is a fine way to
educate youthful minds on all
controversial questions. This map
entail patience and even hard
study in order to find answers for
questions that may arise, But this
kind of family discussion has per-
manent results, and young peo-
E;e do not like to be talked down

Just as an illustration, where
no moral issue is at stake, just a
case of personal preference and
individual habit. A certain family
were very proud of their father's
name and of his family traditions.
After marriage the daughters al-
ways signed themselves with their
names followed by their husband’s
surname, as for example, (though
these are assumed names), Mary
Paterson Brown and Isabel Pater-
son MacLean. Some one said of
them: “Just how do they do it?
None of the rest of us retain our
maldeen;mmes after we are mar-
ried.” e reply was: “That fam-
ily has always done as they them-
selves choose to do, and every one
rather likes it, for after all they
never do a mean thing to any one.”
The children of drinking par-
ents often have a revulsion against
the drink habit as a result of
what they have seen or suffered.
For example, a lad whose drunk-
en father often drove him out of
the home at night in winter wea-
ther is a successful sober busi-
ness man and a fine Sunday
School Superintendent. Also a
high award in the Sunday School
Temperance Study Course was
won by a child whose father al-
ways had an open bottle of liquor
in the home. ’
However, it has been shown
that of over 4,000 alcoholics in-
vestigated the majority had at

forty relatives and friends. Later
the happy couple amid showers of
confetti and best wishes left for
a motor trip to Quebec, Ontarlo
and the New England States,

ESPERANTO
ek
Esperanto was inversted by a

' child who falled to find

least one parent who drank, Ex-
ample, or home neglect of the
in the
home high ideals of conduct, re-
sulted in a life ruined by the
drink habit.

A child’s life should be full of
wide interests, helpful hobbles,
and happy expectancy of a pW-

Warsaw oculist, Dr, I. L. Zamenhof,

and first oublished in 1867.

poseful life, Home atmosphere is
lao stimulating it kept happy and
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THERE OUGHT T0O BE A LAW

By Fagoly & Shortes

' BT TOOK MAMA,
IALLDA\I ATTHE
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AND IT TOOK PAPA
'EXACTLY 3 SECONDS
10 TURN IT INTO A
FRIGHT WIG !
/

BETTY BISSON
25 HILLSIDE AE
OERRY,N.H.
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OLE SLUGGER MSSWAT w o
HE'LL POKE ONE OUT OF THE LOT —

WE GivE You (AND YOU CAN HAVE HIM?)
WHEN HIS TEAMS AHEAD BY UMPTEEN RUNS
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BUT WHEN THE SCORE IS CLOSE
AND THE FANS BEGIN TO HOWL*

A BUNT IS ALL THEY NEED FROM SLUG
BUT HE CAN'T EVEN HIT A FOUL!

Thanks T
GEORGE HARRIS
431 APPOMATTOX ST.-
HOPEWELL,VA.

Lo sawari somescan 7:)

1
c
t]
5

AN T A T W TR T IR ‘



