RENEGADE IN POWER:

 The Diefenbaker

‘The Author

(This is the eighth of a series of twelve excerpts
taken from the much longer version contained in
RENEGADE IN POWER: THE DIEFENBAKER
YEARS, copyright Canada, 1963, Peter C. New-
man; published by McClelland & Stewart.)

The man who during The Diefenbaker Years
came to symbolize the backroom political power of the
(Conservative Pnny was a chunky, singularly brilliant

T named Allister
Grosart. His personahty and accomplishments isolated |
him among his fellow political organizers as a target |
for private and public attacks, both on his integrity
and on his calling. So many myths grew up around
him that his name was added to Canada’s political
dictionary. The expression “Grosart tacties” became

a sneer or a compliment, depending on the political

persuasion of the speaker.

Very few people who encountered Allister Grosart | »
during his five-year tenure as National Director of the
progressive Conservative Party of Canada could look
on him with a neutral eye. At the 1959 annual meet-
ing of the National Liberal Federation, Lester Pearson
accused Grosart of “‘misinterpretation u.nd dishonesty
by At the same

gathering, William Henderson, president of the On-
tario Liberal Assocmtwn, described Grosart’s in-
fluence as being so immense that Prime Minister Dief-
enbaker was dancing to the tune “of this grand master
of the Madison Avenue Theatrical and Drama So-

become ‘“‘the new foreign minister of Canada," and
Major-General A Bruce Manhews, the
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ciety.”” Paul Martin flatly declared that Grosart had | cI0

Years

| Grosart within the Party accus-
ed him of having built up the |
Prime Minister's image to a |
level impossible to sustain, Pub- |
lily,
he urban voters of Ontario and |
Quebec for the 1962 resuits, be- |
cause, he maintained, they had
resented a politician like Dief- |
enbaker who identified himself |
[ith-the “have not" provinces. |
But privately, he might have as-
sumed more of the blame him-
self, because he had encouraged
Diefenbaker to make his per- |
sonal popularity the centrat issue
of the 1962 contest. It was Gros-
art who overruled the few mut-
ed precampaign suggestions |

that the Prime Minister's image
ud become o tarnished that an |

peal based on it was bound to
g “The P.M. Is the cam. |
paign,” Grosart insisted. It was
Grosart who approved “Diefer

The

Tide Appears Reversed
In Wood Shingle Industry

VANCOUVER (CP) — The they were turned out by mill
most significant accomplish- |on a better
ment of the Canadian shingle | Chief cluu l»r npl!m‘sm is
industry in the last generation |the growing popularity in qual-
may well have been its sur-
. For the next generation
shingle producers offer quali-
fied hopes of a modest come-
back

Competition from asphalt ma-
terials has wrecked countless |
shingle mills. Dozens have
folded since the peak years just
after 1900 when production was
almost 10 times the level of to-
day.

The tide seems to have re-

cut red cedar shingles that lend
spice to many showhomes in |
Canada,
PRODUCTION RISING
Shake shingle production last
year hit 400,000 squares—a unit
3 messurement. equal to 100
square feet—from a level
50,00 {0 1960 and now occ-
about 22 ner cent of ove
oy shingle. production

yersed. In lhe last six years. 20,000,000-a-year In-
The in_the ‘indus- |dustry i were,
|try's hlnnry Was 1957, when it |boxed in

All |hh:gles are made of ce-
dar and, cedar being a top lum-
ber, mdepend!nt mills face se-
vere competition for their logs
in the open market. The big

pr ced 1,650,000 squares,
rough)y equlvulent to roof ma-

000, average-
llud nomel But the 1963 fig-
|ure was 1,800,000 squares, and
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ity and custom building of hand- | panies and escape the problem |
split shakes, the rugged, thickly |to an exten

of | gins

laborncentive. Only sbout half | gle trend for such custom-bullt
the workers are hourly paid, | residential areas as Calgary times, and the Atlantie
the rest iy the volume they lurs | Eagle Ridge, as s one of the most reli
|tion says the influence is (able markets for the Pacific-
Shl.ke shingles, for example, | spreading east. | coast product.
il e fashioned one by one, | Another prospect is better |

t a pneumatic blade
makei lhe cut once performed
nd wedge. A worker
xllll l’ms the blade.
C0: \l’nuc’r TALKS SOON
e 2,000 shingle milt

shiugle sales for sidewall, when‘K EGG BEFORE CHICKEN
fewer pieces are required and = Birds are an offshoot of rep-
the product has a better com- | tie stock that laid eggs millions
| petitive status. Strangely of years before the first pre-
enough, shingle sidewalls have 'historic bird flew.

M“.\wurkers belong to the Interna-
well |tional Woodworkers of America
[(,LLV Negotiations must begin
n towards a contract replac-

1ng the two-yom agreement as.
|piring June 15, under which |
The second factor is a com. |hourly rates vary between $2.08
Produc.  and more than $3.40, and piece-

three on the West Cnm.
Millan, loedel an

Rlver Ltd., B.C. Forest Pmd

ucts Ltd., are integrated com-

| petitive ~disadvantage.

|tion and_freight costs favor the Working earnings approach a
‘dpcemmhzed asphalt producers |$3.50 maximum.
ho almost invariably quote a| The shingle association,

cheaper price to the consumer. |Whose 26 member mills "P"‘
Shingle producers try to over- sent about 9 per cent of pi

come thns by closing profit mar- |duction in Canada, spend thetr |

keying their sales pitch |Promotion money according to

meu sales: 85 per cent in the

per cent in Canada and

mm per cent elsewhere, chiefly

in the Unlted Kingdom and |

" |to qunlliy. long life and appear-
ance.

“"There's a mysterious break-

|even point we haven't been able |West Ind
to identify,” says Ronald Gray, | The rampmgn costs them
promotions _supervisor for the |more than the rest of the giant |

Consolidated Red Cedar Shingle | industry's progrums combined, |

Association. “You reach it, und‘and trles
then it's gone like that!"

BOILER INSURANCE

can now be obtained at reasonable rates, protect-
ing against damage to life and propety, which can
be very expensive.

The policy provides for all-important regular in-
spections by a qualified inspector, thus reducing
the possibility of explosion.

Ask us for inspection and rates.

HYNDMAN & CO. LTD.

Dial 4-6567 Charlottetown

The business is necunnly ll hal helped establish a shin. |

baker: the Man for All Canada” |
as the campaign's main motto,
although Don Johnston, a Toron-
to lawyer, thought up the slogan.
NAMED TO SENATE

When the electors demonstra. |
ted that Diefenbaker’s popular- |
ity was not nearly as intense as
he and Grosart had fondly imag-
ined, the Party turned —against

sart
Fnur months after lhe 1962 el

National Liberal
“the nimble tad(cs of Mr.
techniques.”
As a serious assessment of Grosart’s function,
this round-robin n( name&al]ing waq unjusufi
Grosart did become a important power in
Canadian politics. He did have it .uumnny in the opera-

ferred
Gmsan s Machmvellmn

ecti med |
Grosars to the Senste. For . e |
1963 election, his place was tak. |
n by Dalton Camp, the immen-
sely cepable Toron advertising |
executive who had been assoc-
ed with Grosart's three cam-
S
But if

was Grosart who per-

tion of the Party machine, and he was in constant touch with ‘mml!ed the Tory machine during
Diefenbaker on political questions, But if there was any unusual |the Diefenbaker Years. He used |
aspect to_the relationship between the two men, it was in Gro- |the occasion of his maiden |
sart's ability to provide the logical framework for the realities |speech in the Senate, on Octob- |
of politics that Diefenbaker had already perceived intuitively. |er 24, 1962, to exalt his hero, |
GROSART RESPONSIBLE FOR DIEF'S IMAGE | John Diefenl b ki

Whatever {ension existed between them -was probably due to | time, by praising “Th
Diefenbaker's realization that to a considerable degree Grosart, thnrm\ of approval from
and not he himself, had been responsible for the favourable |Parts Camds and from all

an island welcome

image that had propelled him into office. Joey Smallwood, the | WAlks o lite the sagacity.
premier of Newfoundland, sniffed at the root of the trouble when
he said in an interview midway through the Diefenbaker Years,
“Grosart's a fhorn o Diefenhaker: he's a continuing neminder

of tho Prime Minister.” Then e |
faded from the Canadian politi- |
cal scene into the plush xmmy- ‘

that_the man's divinity is limited ""%;&?“E.“;‘;}'ﬁiz |

Yet it was with Grosart that Diefenbaker broke his rule of ———_° "0T8¢ €8 |
never publicly sharing the credit for political accomplishments.
On election night in 1958, during the flight from Prince Albert to
Regina for s fublant TV victry spoect, the Prime Minlster
acknowledged the debt to his political organizer by sayil
within hearing of accompanying reporters, “Well, how dneu lh!
architect feel?" A( the main banquet of the 1959 Progressive

nservat meeting, publicly re-
pudiated the many Liberal n"Aﬂ(s ‘on Grosart, then, turning to
him declared, “Youll be here just as long as we can induce
you to stay.”

Grosart's role within the orbit of prime ministerial counsel-
giving was two-old: he advised Diefenbaker on his television
technique and other matters of personal imagery; he also made
recommenations on how government policies shoud_be pre-
seinted to the voters, and what lhe likely effect of
policies on public opinion might be. But the formation of ﬁh!‘
policies was not his direct concern.

Construction
Industry Asks
Tax Relief

By STEWART MacLEOD

OTTAWA (CP) — The Cana-
dian  Construction  Association
has complained that the in-
dustry is considered ‘fair
game” so far as taxes are con-
cerned and, In the interests of
an economy,

there

HAD NO AMBITION

The two men were able
work together because Grnsnr!.
unlike nearly all Diefenbaker's
other advisors, harbored no eg-
ocentric  political ambitions.
While aimost everyone else
around Diefenbaker passionate-
ly clutched at more personal
power, Grosart was astute
enough to realize that at this
level of the politicat pyramid
gradations of power become
meaningless. The prime minis-
ter's power is supreme by defin-
ition. At such altitudes it's not
power that counts, but influence.
That was what Grosart sought
and achieved. By being honest
with his leader and not asking
for rewards, he built up a trust
which, when reciprocated, made
him one of the most infuential
men in_Canada. Whenever th e
Prime Minister had a problem
on which he wanted advice un-
coloured by the ambitions of ts
giver, i w h
called. At least twice a wnk
Grosart would be invited to have
breakfast at 22 Sussex Drive to
discuss the affairs of state.

Because he believed that ex-
cept when a country is aroused
by grave pom.lc-l abuses, elec-
tions are won by the continuous
work of political organiat 10 n,

rosart spend much of the time

between electoral contests build-
a cadre of 46,000 poll cap-
tains across the country. He atso
became an expert on public-op-
inion sampling techniques, but

=
30

ow
“play-back guys.” These were
such people as taxidrivers, bar-

rs, grocery clerks, and pool-
hnll owners who, because they
were in jobs where they hear
hundreds of sounding off
about politics, could supply him
with a montage of loca! opinion.
During every by- election, Gros-
art would quietly visit the area,
talk to his ‘‘play-back guys,”
then return to Ottawa and reas-

sess his strategy. Before the 19
| by-election in the Manitoba con-
| stituency of Springfield, for ex-
ample, Ottawa Tories were wor-
ried about the effects of a
freight-rate increase. Grosart
sat around local beer parlours |P
and country stores, asking doz-

ens of people, ‘“What's all this
fuss about freight rates?” He
soon few voters

realized the higher transporta-
tion costs would affect them. In-
stead of worrying voters by fry-
ing to justify the increase, the
Tory candidate ignored the issue

>
H
E

won,
© |GUESSES ACCURATE

A more sophistiated group of
Colay- Deck guys!included
roster of so personal
friends Grosart had in each pro-
vince, on whom he could call for
2 frankly worded assessment of
Tocal _conditions. This system,
plus Grosart's investment in a
continua? private poll of Canad-
jan_political opinion, _allowed
him to make some surprisingly
accurate guesses. When Major-
General Georges Vunler was ap-
pointed Governor General, Gros-
20t predicled. the Tories’ papul-
arity would fump 10 per cent in
Quebec. It did,

‘ her” the antiar-of the 1983
campaign, former admirers of

n
should be some relief.
A 75-page brief from the as-
.omnm. to the Carter royal
mmission on taxation said |
‘the construction industry s aub- |
Jected “'to a multitude of taxes |
and assorted imposts levied by
the three levels of government
n

CHAPUT CONTINUES FAST

MONTREAL (CP) — Marcel
Chaput, leader of a Quebec sep-
aratist party, says he has lost
45 pounds and gained $20,000 in
Mll !an l|m«l at rMnlnl fresh |

funds. Mr. Chaput, 43,
enknd the Nllh day nl hu !nn
Friday at the headquarters of
the Parti Republicain du_Que-
bec (Quebec Republican Party)
here. He weighed 245 pounds
when he began his fast with the
pledge not fo eat again until |
$50,000 had been added to the
party_coffers. |
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SUNSHINE ISLAND DAIRY

As president of the

Agriculture. May your
ant . . . may your

agriculture!

GREETINGS

Canadian Federation
of Agriculture

Agriculture, it is my pleasure to welcome the
dolegates of the Canadian Federation of

ginning of greater advancement in Canadian

P.EL Federation of

Island visit be pleas-
meetings be the bYe-

P.EL

FEDERATION OF AGRICULTURE

Longworth Ave. Phone 4-4251
“Highest Quality Dairy Products”

PARKDALE PHARMACY
Two Stores To Serve You Better
St. Peters Rd. Charlottetown

ALBERT THOMAS
White Rose Fuels

Grafton St. East Charlottetown

MOORE & McLEOD LTD.
“Your Favorite Shopping Centre”
Queen St. Charlottetown

DOUGLAS BROS. & JONES INC.
Appunm, Plumbing, Healing, Tile, Dairy Equipment
155 Kent St. Charlottetown

LePAGE SHOE CO. LTD.
“The Home of Good Shoes Since 1920"
Charlottetown

KENNEDY‘S LADIES WEAR
Charlottetown

ISLAND FURRIERS LTD.
Charlottetown

HOOLEY'S MEN'S WEAR

Complete Line of & Boy's Wear

180 Gt. George St. Charl

HUGHES DRUG CO. LTD.

st Charlottetown
ADELLA’S MILLINERY

Fashions to Flatter Your Head
177 Grafton St. Charlottetown

Grafton St

Quees

to the

CANADIAN FEDERATION
. OF AGRICULTURE

Prince Edward Island

of the Gulf", and "'The
predominantly rural pr.

Agriculture.

One hundred years is a short span in the life of a nation but it is

a big event in the lives of its people. This year of 1964 as Island-
ers celebrate the Centennial of the first meeting of the Fathers of
Confederation, we are especially pleased to welcome the Cana-
dian Federation of Agriculture as one of the first conventions.
May the spirit that guided the 1864 meeting be present as you

embark upon this nation wide convention.

We welcome you to Charlottetown...
The Birthplace of Confederation.

May your deliberations be

This Message of Welcome Published By the following Charlottetown Firms:

ARCHER & MacDONALD LTD.
Fine Furniture
86 St. Peters Rd.

VERE BECK & SON LTD.
Monumental Manufacturers
217 Elm Ave,

PATTERSONS JEWELLERY STORE
Jewellery of Distinction

Charlottetown
Charlottetown

113 Kent St. Charlottetown

LOTUS CAFE
Chinese - American Food
73 Queen St Charlottetown
NORMAS LADIES’ WEAR LTD.
Ladies Wear for Smart Shoppers
160A Kent St Charlottetown

HAMBLY & INNIS MEN'S WEAR
For Clothes of Distinction
166 Gt. George St. Charlottetown

E. D. REID PRODUCE LTD.

2 Prince St. Charlottetown
HALL & STAVERT LTD.
Machinists
49 Pownal St. Charlottetown

MATHESON & MacMILLAN LTD.
Contractors
227 North River Road Charlottetown

' ROGERS HARDWARE (‘0. LTD.
Visit Our China & Gift Dep
Corner Queen & Grafton Streets

ARNOLD BRICK LTD.
Lower Queen St.

Chlrhll!(o'l

Charlottetown

official names . . . among them "The Garden

the delegates of The Canadian Federation of

is known By many un-

Million Acre Farm'". This
ovince is proud to host

fruitful.

DOW’S MEN’S & BOY'S WEAR
““Good Taste In Fashion Cost Nothing Extra”
Gt. George St. Charlottetown

BASILICA RECREATION CENTRE
Open Bowling 10 a.m, to 3 pm. ~5 to 7 p.m.
Richmond 8t. Charlottetown

8. R. JOHNSTON LTD.
TILDEN Rent A Car Agent
Bt. Peters Rd. Dial 894-8548
CONDON WOOLLEN MILLS
Yarns  Blankets  Auto Robes
65 Queen St Charlottetown

FASHION SHOPPE
Ladles” Ready-to-Wear
Gt George St.

OLD SPAIN RESTAURANT
For A Fine Meal or A Tasty Lunch
151 Kent St Charlowtetown

Charlottetown

CAPITOL THEATRE
The Island’s Top Entertainment Centre
Grafton St. Opp. Confederation Bldg.

GIFTARAMA
Charlottetown’s Newest Gift Centre
Opposite Guardian-Patriot Buflding
Prince St. Charlotietown

THE CHARLOTTETOWN BILLIARD CLUB
The Island’s Newest and Most Modern Billiard Centre
175 Gt. George St. Charlottetown
THE REDWOOD RESTAURANT
Full Course Meals, Hot and Cold Sandwiches
Up Queen St. Charlottetown
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