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Support Our Local Tourist Effort = -~ MAY Ist to 8th

NATIONAL TOURIST SERVICE WEEK
TOURlST The Tourist Industry | THE TOURIST BUSINESS

(a) That our accommodations are up to required standards, both as to

~ ”Ilteh:a:e?:idg;slgnled prunarl]¥ to make our own people more aware ped and board, and that early consideration be given locally to the

o iti s value of the m_dustry. and to urge upon them the mtrod_uchon of modern motor courts and trailer parks such as the [ [

district level ystematic and sustained development at the local and American vacationist is accustomed to and enthusiastically patron- lg us‘ness
5 izes in s own country;

Canada’s tourist “take” in 1949 is officially estimated at $288,000,000, | (t) That, in the matter of cuisine, interesting and colorful menus fea-

This page is offered as a Salute to the Tourist Industry.

$270,00?.00() of whhich were in United States dollars. The first figurc re- turing variety and a proper balance of foods, with special attention
presenis an eight-million increase over the corresponding revenue for to meals for children, are furnished;
Ma 1 s 1948. The second figure represents an increase of only three millions— | (¢} That our hometown surroundings are bright, fresh and attractive; To SUMMERSIDE
a | a bare 1% . ... over the 1948 return. Since the American people con- (d) That our historic landmarks, quite aside from their cultural
. | stitute our major travel market . .. and since a great many more of value, are preserved (not permitted to be destroyed) and so dram-
!hs-thEI'e in Canada last year than ever before . .. the only way in atized as to become ready and profitable tourists assets; Itilnte ticjediantaselofictois tesnap (O treaththesel Clonily
which the comparatively small increase i > s g ati i tised, not. onl reached,
j !e“ hgre A (R G T 15 (P (ge)ab';el; ;::ea:&c:u;otwont :(:z;((‘{);,:[‘;]‘: (e) ;I:xatth;: }; zsgmtﬁg;c y‘;:;\(fc;l\"ulxlnmr[‘orlzslm::dlsgll'can; Cl‘;rrll %({n::f\::{fd visitors fairly and honestly at all times, striving in every way to
' ;?o::etl;erj‘:irrnizl bv:dclr;gc{il;:p:ﬁ:m(g;) (b) }cxlave egminatefd trills and extra . l’;(;‘ht our 1<_)1w_n Sp:)k:‘mn:;nt qntd og:hlouris:_vigitlorst;h irol - make their stay pleasant. This is the only way in which we can
( =D H c) are demanding a far greater return 'hat in flying this district with vacationists the airplane neithe:
L ;:i’.:l;?;lr ixpelr:dtl}tl\grs than :t any previous time in this country’s tourist misuses its opportunities nor ours; build up this important industry so that these people will return
- In all thinking and planning done by this community for the (g) That our people drive safely and sensibly on the highways, so as
»The Tourist Business Is Evervbody’ Sl\la ahead, this unmistakable travel trend should be watched closcly.! to counteract a fairly general impression abroad that Canadians year after year and bring others with them.
y y's 1'1 €ss wc; g)yet S:x:kﬁmencan visitors what they want in vacationing, generally are poor drivers and a consequent threat to vacationing
Business,” and it Is wi i o:r own touris e” is apt to suffer and suffer quickly. "}““’1‘15"5? . .
o ’ th this ﬂm‘Ight n l Man{ b}elnem: from the Tourist Industry come locally . .. o em- ) &:;;S'Lg)g?al;llil\: ésou‘;f;?““d onjtincresedtcs R St iegs THE
mi that we, th ployment, through profits and taxes, and as a definite market for the| (i, - ’ LALS, ) .
’ e members of your City faxime;'s. It has been too often said that tourist business is not them‘agri‘f 6 ;llrpap"ur(tla;tc g‘ito}g’ednothzmg‘m a:ﬁif:),rau g{)ss[{ks);e ‘retgognmont‘ am} TOWN OF
n . culturist’s concern at all, but o lizes i g accor anadiz ouri ociation’s nationa
Council, heartily endorse “Tourist Service coryest ! thatlatatomentia whe:eo;eea ‘;::d:;’;” l:};mftazltg}:;:;dt. :02"1 "'?4 move to have Labour Day set back to the third Monday in Septem- IDE
Week”, resort hotel, of moderate rates and average guest capacity of nz?)(; perasial lcaﬁl enejmeansiofiprovinetoltheldoubtinekhomesesithat
. bought $18,000 rth of C: : . A Y 4D Autumn tourist business (Spring, and Winter, too) can be as gainful
4 8 wo! of Canadian product during its 80-day operation 1l 1d standb h i
?f l:'tt lun;mer. ;.,et’s !clm;y these benefits further afield, into our ?:e :;mot standby, the summer operation of some 12 weeks at HENRY w. WEDGE'
ourist services, and we find that the aforementioned $270,000,000 - i d ; i
all expenditure of American visitors was distributed a$s follows; i(r)\vi:- s and'au othe o R e shoulgl realize, once andyforfiatl MAYOR i
. . tall and department stores, $67.5 million; in restaurants and fnod' storas tha:t ‘the tourist dollar dogs not come their way entirely of its own x4
The City and Province have a splen- $59.4 millions; in hotels, restaurants and camps, $45.9 million; in service olitioe i beyjshouldyrentizejmorcoyer Athatjunicssiadequatefrecultivag
| stations and garage, $324 million; for T e e e tion of our major market is undertaken, from every level of the in- -J. H. STRONG
did reputa.tion for friendliness and hos- | ereation, $24.3 million; for train, steamship, motor coach and plane g::sl,:i 1}c’§f,ﬁdli,2° ffm'{"y tlhat e TG RTO D 119 GO M) G
fares, $169 million; for refreshments and roadside purchases, $13.5 déne i at h<; as mlg braved DEE W G 1) 0 23 8 ST D I TOWN CLERK
pitality to visitors. This should be main- milllon; and for novelties, souvenirs, and a host of other things, 8.1| ambition B e Turthor contribution 0. one. mational scoaomy
million. . 8. b ... as our nal economy in
. . . which U.S. Doll i inen{
tained, and wherever possible extended in Is it not amply evident that the tourist business is everybody's s‘;mu]d rise u? p,a;: Lf:ﬁﬁn;id?} ?ﬁop';?;:;':fg‘n‘ily T I PEERID R —
busmqss e that this community has a definite stake in it, and, having a| place their tourist assets in order that whateve:gth RN P e e e
order that all our visitors may be assured stlal;e 1: ;t}; s}:ouh‘istdeem it!: i:cu;nlt)ent to plt:m so progressively that its| elsewhere travel business in Prince Edward Island :hi?ot;iﬁ;ipf‘ggg: { 4
place i e tourist sun of the future is safeguarded? Now, what can| i seas vi ita : 3 |8
of a courteous welcome, we do to effect that safeguard? We can d this by ensuring:— ::ir qb?e';(r:rr‘e.“m be ns profitable and beneficlal BIG BUSINESS as | suppo rt The Local
Rt e e R S A s N-O-O—Mz 1
) ) i []
A buoyant and prosperons touriet bust. - ||| TREAT OUR VISITORS RIGHT so ||} mistoow . iz Tourist Effort
8 sse
ness is not the private concern of a few THEY WILL WANT TO RETURN :
hotelmen, restaurateurs, merchants, and AD VAN TAGE :
service station operators. It Is the public YEAR AFTER YEAR YOU can play your part! Be courteous,
concern of all of us who live and work in : .
They Nke our friendly ways, hospitality, scenery and || ¢ . To Be co-operative and friendly with our vis-
this community. I commend the aims and b FRIENDLY — COURTEOUS — $ :
| our warm days and cool nights. ‘ it
| objectives of Tourist Service Week to every, i CO-OPERATIVE iting tourists.
: SO — TRE. 5
cltizen of the community. REAT THEM RIGHT. § YO OUR SUMMER VISITORS
. . (]
H RB oun v l E EVERYONE BENEFITS "TOURIST BUSINESS
‘ A w
] "
B. EARLE MacDONALD Cabins and Cottages .
MAYOR SUMMERSIDE CABINS :|- Rendezvous Restaurant
,— WHERE THEY ALWAYS COME BACK
[4 “The Tourist Busi Is E body’s Busi s
e Tourist Business Is Everybody’s Business”
= . - !  P.E ISLAND'S LARGEST TOURIST RESORT  } Eating Out Is Fun!
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It’s Your Opportunit 0000 ©0OEEEEE: eeE 0000 B |reseserrssessrsrosssreiossrreossrreesssreossereg
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| WOULD YOU LIKE TO' SHARE IN TWO HUNDRED 3 YOU CAN HELP
I =
e © ) * [ X N ]
§/ AND SEVENTY MILLION U.S. TOURIST DOLLARS? T h Y
[ YOU DID IN 19491 e e a l Are you familiar with the Tourist Attractions of
0 =
CI' ' our Province? YOU should acquaint yourself with our
¢, What are YOU going to do during 1850 to better & |© =
l golng ¢ i accommodations, our fishing, hunting, golfing, and the
i { i '
/ that figure? We ALL have a job to do! Treat our ¢ | .= )
2 gu L Jol % " @[ § numerous other outdoor activities. Tell people about
( €

[ visitors with utmost respect and cater well. 9

)

the many holiday possibilities in your community.
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Vi Promises to be the
| BUSIEST AND MOST PROFITABLE - YEAR
in our Ever-Growing Tourist Industry.

In PRINCE EDWARD ISLAND everyone benefifs

Canada’s Tourist Industry is an assurance of pros-
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Canada's Tourist Business is GOOD
Business — EVERYBODY Benefits

MILTON'S OLD SPAIN
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perity. Make them WANT to come back!

ARTHUR ROPER’S

IMPERIAL OIL LTD. SERVICE STATION

Corner Gt. George & Euston Sts.
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- ! in some way or other from the i ostsrrirssrestsrtsrtosressose
! TOURIST TRADE Lo
o o/l THE TOURIST BUSINESS

from the TOURIST DOLLAR

OIS

()
&

Won't YOU as a citizen of Canada’s Garden
Province do YOUR bit fo welcome our visitors?

o)}
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EVERYBODY'S BUSINESS

MAKE OUR VISITORS FEEL AT HOME

WHITE'S RESTAURANT

162 QUEEN ST.

spent In this Community .. .

©lC)

Let's Earn Them /
By Deserving Them.

J. T. DAVIES

McCOLL - FRONTENAO DEALER
Oor. Gt. Georgb & Fitzroy, Sts.

JellCIRle)

‘The Prince Edward Island Travel Bureau

84 Great George Street
CHARLOTTETOWN, P.E. I -
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