United Nations Secretary
General Dam Hammarskjold,
third left, front row.
speaks at opening of special

~__meeting of the U.N. Security
Council on the Laos situation.

The United States, Britain and
France proposed that a four-
nation snub-committee be set
up to make inquiries ‘into the
Laos dispute, but Russia pro-
tested that the meeting had

LAOTIAN PROBLEM IS DISCUSSED

- EGG PRODUCERS

-Already most egg producers
hxe been supplied registration
cards qy their egg grading stat-
jfons. It is important that these
cards be completed and returned

- | and

building is divided into two in-
dependent sections in which the
heat can be controlled. The to-

bacco leaves are hung on laths|

which are supported on joists
which run through the building at
about four feet intervals’' from
floor to roof.

Heat is supplied by propane
heaters and controlled in° .the
building by d‘mtter" in the walls
and ontlets whigh
carry off ﬂne mowture On the
outside the walls are finished
with 18 inch red asphalt roofing,
The height ‘- of the buildings in
proportion to their size with a

i- | red finish without windows gives

the kilns a very distinctive ap-
pearance.
MORE CHANGES

Professor D.R. Campbell of
Ontario Agricultural College is
recognized as an -anuthority on
farm eeonomy and his predict-
ions are not to bg taken lightly.
When for instance he predicts
that in the next ten years there

will be almost a revolution in| told

the production of hogs, chickens
turkeys then there are
grounds for behevmg this to be

&M.WMMM
the big change in the last 25
years has been in the mechan-
ization of field crop production.
This change has made possible
more food production on less
land with fewer peple and the
same thing is going to happen
in livestock production believes
Mr. Campbell.

Eventually this trend will be-
come apparent in the beef and
dairy industries as it becomes
posible to put up roughage in
pellet form which can be trans-

ported

and handled by feed dealers. All
this may have home disquiet-
ing features. May not all be good
for the family farm and the
rural community. ¥ -it is

in terms of making adjustments
to meet the changes,

LOW COST MARKETING
* The Australian Wheat Board,

wheat crop, costs the grower
little more than %2c¢ a bushel to
administer. A New South Wales

this at the F.S.A. Annual Con-
ference in, Sydney recently. He
delegates that the total|
administrative costs of the Board
on No. 22 (1958-59) Pool was $1
million.

considerable distances |

so |
then farm planners should think !

the growers’ organization which !
handles the entire Australian,

member of the Board revealed |

MONTREAL — Means of
strengthening the services per-

newspaper advertis-
behalf of consumers as
merchandisers, will form
theme of the annual conven-
of the Newspaper Advertis-
Managers' Association (East-
Canada), to be held here
16-18 at the Mount Royal

o]

.

]

i

Edward ldqnd ls. to be

creamery butter . and
cheese at the following levels:
Creamery butter basic price,
327 cents and
Cheese basic price, 20 cents.
:ill estimated Ihat these pn-

&

?

- W. Faitgrieve, advertis-
manager of The Guardian
The Evening Patriot. E. J.

EE

Maonion, of Thomson Newspap-
u-sLtd is president of the as-
sociation.

Leading figures in the fields of
advertising and sales promotion
are to be heard by some 80 news-
paper advertising men who will
be in attendance and round table
discussions are to form another
important part of the agenda.
u?y":’: is to be put upon im-
newspaper advertising,
to the benefit of merchandisers
and upon making it more infor.
mative to consumers.
; bfpeakers w::y will be heard on
opening inc : Ian A.
Macdonald, general manager,

Boost To AdQerﬁﬁng_
Is Goal As Managers Gather

Canadian Daily Newspaper Pub- |
lishers Association; Ben Dobrin-

S

Benefits

director, Stein-

sky,

berg's Lod: N Groger Gothes,
promotion manager, Ottawa Citi-
zen; Eric

M. Wilson,
ludireewrlourul&ar&

Gnrwouraeaﬁvem

president, Southam Co. Lid.;
Ralph H. Hierlihy geurdm-
ager, Henry Morgan Co. Lad.,
Hamilton, and L.B. Lelﬂ:..dver

At later sessions, further speak-

ers and leaders of discussions will

include: T. R.

Kenyon and Eckhardt, Ltd.; E.
R. Fisher, advertising' manager,
Pepsi-Cola, Ltd.; J.E. McDou-
gall, vicewﬁlent. Cockfield,
Brown and Co. Iud.; E. Earl,
editor, Marketing; J.E.H. Lovick,
president, James Lovick Co. Lid.;
D.L. Regn.advuﬁsingmnlga.
the Hamilton Spectator, and
James Anderson, advertising
manager, the Kitchener-Waterloo
Record.

: LONG TON
There are 112 pounds in the
English hundredweight, making
the long ton of 2,240 pounds.

Table Cloth (all lace):
McVittie, Crapaud. .

Afghans: 1. Adaline Campbell

S“dlra Joaeph ’l‘medde Crap—
a

|__Luncheon or Bridge Set and
Serviettes: 1. Adaline Campbell.

Knitted Socks (fancy): 1. Mrs.
Joseph Caseley, Spring Valley;
2. Mrs.' Norman Nicholson; 3.
Mrs. Wendell Phillips.

Knitted Mitts: 1, Mrs. SJ.F.
Arsenault; 2. Mrs. Norman Nich-
olson; 3. Mrs. John Warren.

Knitted Sweater, adult: 1. Mrs.
S.J.F. Arsenault; 2. Mrs. Alton
A. Rodd, North Milton; 3. Mrs.
Bruce MacDonald, New Wiltshire.

Knitted Sweater, children:
Mrs.* Ed.
Gladys Lowt
Gladys Lo

Boy's knitt nnt 1. Mrs. Wen-
dell Phillips;\ 2. Mrs. Norman

, Crapaud; 3. Mn

s
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the use of the bin-
is impractical either due to |
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rk to keep the farme’

%E?

Nﬂwﬂrst&nehkahb

of a class B
fair-the only one in the province
(Charlohgtewn is Class A). T
quaify as a class B fair a definite
amount of prize money must be
paid out each year for three
years. Once qualified as a P
Exhibition it is possible to o%
tain federal assistance in fnanc-
ing the erection of facilities.

RETPRNS TO PRACTICE
MONTREAL (CP) — Mr. Jus
tice Jean Martineau of the Que-
bec Court of Appeals has .- re-
signed his post to return to law
practice, it was announced Fri-

| day. Judge Martineau took office
Thsrepresenedonlyo.'ncperSept 30, 1954.

ATTENTION

SHOPPERS

-5

HOLMAN'S FOODLAND

Charlottetown Store

Will Be

LOSED THIS MONDAY

~And Every Monday Thereafter »4

SUMMERSIDE
| CHARLOTTETOWN

successful

to your

area!

largest,

responsive audience:

... tie-in with your
advertising for

BETTER
SALES

We're “settin the stage™
qn which your advertis-
Ing can give its most’

performance

most

the

homemakers of - this

\

BETTER MEAL

(cookbooks)

® KITCHEN

_ This Selling

Opportunity Is
| Made-to-Order for:

® FOOD MARKETS

® GROCERS, BUTCHERS

® RESTAURANTS

® APPLIANCE DEALEES ~
® BOOKSTORES

® FURNITURE STORES

SPECIALISTS
® HARDWARE STORES

® ANY STORE selling
kitchen utensils, cook-
ware, silverware, china,
table linens, etec.

Take steps now to make the MOST of this opportunity to
gear yf)ur advertising to this solid selling theme. Without
r ad-building assistance, including art
work, lettered headings, etc., preptred expressly for this

extra cha

promotion. \

— e

4
“TOTAL SELLIKG' FOOD rAGmu1iUN

- | FR

T

Nicholson: 8. Mrs. SJF. Arsen-
auii.

Girl's knitted Dress: 1. Mrs. 8,
J. F. Arsenault; 2. Mrs. Norman
g:hdson; 3. Mrs. Wendell Phil-

Mrs. Wendell Phillips; 2. Mrs,

an Nicholson; 3. Mrs. Al-
ban Gaudet. !

Sweater: L Wen-

Baby's : L_Mrs.
dell Phillips; 2. Mrs. Gladys Low-

Novelty (for gift or bunr\ 1.
Mrs. Atto Newson, Cornwall; 2.
Mrs. Wendell Phillips; 8. Mrs.

MacDougall
Mrs. S.J.F.

.|ther; 3. Mrs. Alban

1. Lolita | Norman

Apron: 1. Fl -

'New ondon. .

House Dresss (Adult):
Alton A. Rodd, New London;
Mrs. Wendell Phillips; 3. Mrs.
Norman Nic

Child's Cotton Dress 1. Mrs
Wendell Phillips; 2. Mrs. R.L.
Boswall, Charlottetown; 3. Mrs.
Norman Nicholson.

Boy’s Wash t: 1. Mrs. Nor
man Nicholson; 2. Mrs. Wendell
Phillips.

Crocheted Bed Spread: 1. Lolita
McVittie.
Doilies (Crocheted): 1. Mrs. R.

1. Mrs.

lolson; 3. Mrs. Douglas Matheson.
VEGETABLES
Ripe Tomatoes: 1. H. Parker
Jewell, York; 2. Mrs. W.A. Moase |
Kensington.
Green Tomatoes:

1. H. Park-

2. |nie Sorensen;

L. Boswall; 2. Mrs. Norman Nich- |

Corx” for table use ody:
Parker Jewell; 2.

North River—
Beets, any

Rodd, North !lltoll
mer Gamble, Albanu.

ANNOU‘ NCE NEW STAMP

MONTREAL (CP) — The In

ternational Air Transport Associ
ation Friday announced the Jap-
| anese post office will issue a spe-
jcial stamp to mark the 15th an-
jnual general meeting of the as-
sociation in Tokyo in October. The
blue - green stamp, to be issued
Oct. 127 opening day of the gen-
eral meeting will feature a Jap-
anese red - crested crane or
| “Tancho - zuru” regarded as 3
sacred bird in Japan.

SEPTEMBER 14 - 26

Beginning September 14, our newspapers will conduct a concerted two- 3
week drive to focus attention on one of the basic necessities of life: FOOD!

The theme, “BETTER MEALS
enmphasize the importance of the family meal as the traditional gathering
place of the whole family. It will point up the fact that BETTER MEALS
are not only more nourishing and enjoyable, but are mndnciva to a better,
more cohesive family relationship. It will stress the non-food aspects of
BETTER MEALS, too—from attractive table settings to cheerful, taste-
ful surroundings. This broad-gauged drive will create a most receptive
audience for the advertising of ANYTHING that will contribute to BET-
TER MEALS or better family living!

 The Guardian - The Evenmg Pa’rnot

"Prince Edward Islonds 'l'ﬁdSolthodiom.

BUILD BETTER FAMILIES,”

will
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