B SRR

. CANADIAN corporations are
deciding that names -alone are
not suffficient to attract pub-
lic attention. More and more
are identifying themselves with

Industrial Symbolization
Is Seen As Growing Trend

think the qality of their prod-
TORONTO (CP) — Indastrial luct alone is good enough to sell
|it. However, with a!‘l the pub-
{licity we are exposéd to, the

By LARRY DWORKIN

symbolization™” is becoming a
familiar phrase throughout Ca-
nadian business /

Many firms have concluded a
corporate name by itself is no
longer sufficient to attract pub-

lic attention, and they need to| Mr. 3
identify themselves by simple |Ontario Hydro’s new symbal,
- |showing the letters O H in the

but well defined symbols. !

As a result, a growing field |
of industrial designers, grarhic |
artists and printers has,
emerged in Canada, charging
anywhere from $1,560 to $50,000
for their work.

Allan Flemming, vice - presi-

'S The Guardian, Charlottetown, Wed. Dec. 15, 1965.
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: West Life Assurance Co.
: Brewers Warehousing designs.
tional Litd., Toronto, says cor-

The .design for Air Canada
porate identity is important be- |incorporates composite of 19
cause ‘it touches every income

different types of maple leaves
group.” ; attached to. an open - end
“When a person sees a cor-

roundel.

NOTICE

Rudi Dallenbach will be at the. Old Town Hall,
Kensington at 8:00 p.m. Wednesday, December
15, to discuss the formation of personal interest
study groups. All interested are invited to attend.
Meeting sponsored by the Kensington area Board
of Trade.

simple but well-designed sym-
bols. A new class of designers
is charging from $1,500 to $50.-
000 to create the signs.

(CP Wirephoto)

name of the company can get
lost, even if it is of good qual-

Fleming also designed

form of an electrical plg.
“T felt the design would look |

good  on anything from posters |

to drapery fabric,” he says.
Anna Spencer of the indus-

Bookiﬁgs Now Being Received For

trial désign firm Opus Interna- ,

dent of MacLaren Advertising
Co. Ltd. Toronto, says “in our
affluent society the symbolized
design has become “a way of
identifying the company.”

Mr. Fleming, who designed
Canadian National Railways’
symbol, says designs must be
kept simple becase in today's

fast-moving life “‘people haven't |

the time to. examine complex
end intricate trade marks.”

SPENT MILLIONS

‘“When 1 started working on |
the CNR - design the public |
thought of the company as be- |
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ehysTv s hadosior | Winter Accommodation
Repairs on all Electrical : ,

Appliances Reasonable . » =

Phone 4-531.1;“% Apply Single rooms or

it s suites at greatly

reduced rates.
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Choose one or more from our wide
selection by Warren K. Cook, Saviee-
Row, Don Parker and others.

® Regular single pleat
self supporting
® Charcoals - greys

® Browns - blends
“® Al wookterylene and wool *
® Wool blends - syfithetics
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Jdian and other imports — has

Canada Is Seen Assured
| Of Good Qil Sales To U.S.

This is the interpretation put
on the ncement Friday of
the long-awaited ol import con.
trol ppogram. i
There was little change and
none for Canada’'s exemption
from fmport controls other thans
aaving regard to a measured in-
Creasp™th shipments to the U.S.
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_ Higher domestic prices could
have resulted from culting
down on impors from Canada
or elsewhere, it is argued.
Therefore, as Johnson has done
directly with copper, aluminum
and wheat—and by attempted
persuasion for general commo-
dity and labor cost increases—
as much pressure was apphied
to the petroleum industry as
pussible.

REACTION WAS HARSH
The reaction from the inde-
pendent American oil interests
~those most opposed to Cana-
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OTTAWA (CP)—Wheat flour
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You’ll 3 i
' - - because they’'re 2 layers thick-not 1
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SO MANY USKES!
New Kleendx Designer
Towels make pretty place-
mats, TV tray covers,
babies’ bibs, table runners
and many more. Choose

from two sm
pink with goJ

-

designs:
and aqua

‘em. New Kleenex towels absorb 50% more

_PUT THIS COUPON IN YOUR P

TO THE DEALER: This coupon will be re<
deemed for 7¢ plus 2¢ for handling, provided
coupon is received from customer on pur-
chase of brand specified. We reserve the
right ta declaie this coupon null and void,
wnless purchase of sufficient stock warrants
its redemption. Any other application of this
coupon canstitutes fraud. Coupon issued by
Kimberly-Clark of Canada Limited. For re-
mm.qm:umnwauua.m
2140, Toronta; Ontario. Enter opposite num-
liluagum debit slip. Cash value

COUPON NUMBER 65-013 ¢




