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Canadian Travel Bureau :=:
Has Eye On '67 Bonanza

OTTAWA — A tourist and|
travei oonasza of one pilica
QLadls DY wikednal year mﬂ‘
is we lasger of une or Canasas
fasies.-g.owng  agencies, Loe
Canadian Government Travel
Buseau,

Spending by visitors to Ca-
naca rans third as a dollar
earaer, behind newsprint and
waeat. In 1952 travel earnngs
were $302 million but have
risen in the past 10 years lo
$560 million, The bureau ex-
peets a 10 per cent increase
this year which will put travel
second, surpassing wheat. “ If
enthusiasm means anything,
centennial year should see the
billion doliar target reached,

pmudly notes bureau director
Alan Field. “This is three times
as many as any other travel
office in the world. This year
we will spend $2 million in ad-
vertising, $18 million in the
United States and the balance
in Great Britsin."
Mr. Field and his officers ap-
proach the business as good
salesmen with a good product.
They recognize it costs a lot to
do the job properly. By 1967
tie bureau's budget is expected
to be $7.2 million, including al-
most $4 million for advertising.
Does expenditure on this

joes and points to three field |
n[hces the bureau operates in |
New York, San Francisco and
Chicago.  Questionnaires were
sent to several thousand people
in each city who had asked for
information. In New York, 320
people responded and revealed
they spent $105,000 on trips and

lnd 315 San Francisco residents
reported spending $91,000.

So successful are the field |
offices that the first overseas
office in London was opened
last year. The bureau has plans
for others in Los Angeles, Bos-
ton, le.lnd

Paris,

Scandinavia, Switzerland, the
Mediterranean, Mexico, Central
and South America and Middle
and Far East.

Speed in handling the thous.
ands of enquiries received at
the bu-lﬂaus downtown Ottawa
office is one of the by-words of |

magazine advertisements.
Letters mare detailed
information are encouraged.
The bureau's peak day saw
22,000 such coupons and letters
Teceived. 'me rule ) st the
majority
itia 4 hoars an.d all but the
most complicated within 48

hours. |
To do the job the bureau has |
Just over 100 employees and i |
the peak season of late winter |
and early spring additional cas-
Dl heip warks sighis and Satur. |
days. As much as 22% tons of
literature have been
a single day,
are 36 different types
coupons and senders usual- |
receive a standard made-up |
literature.  Each
ndred thousand ‘

‘Government

nier, uifered the
atteck April 9 and, after being
confined to bed, has been get-

up _periodically. He has
continued to perform adminis-
trative work during his conva-
lescence.

A spokesman sald Gen. Van-
fer has hed no setbacks but it
was thought inadvisable for him
o go through the stri
long ceremonial opening of Par-

liament.

Chief Justice Robert Tascher.

eau, sworn in last Friday as
Chief Justice of Canada, is due
to substitute for the Governor
General at the opening. He will
read in En:lhh and French the
speech from the throne being
prepared by the mew Liberal
government, nutllmng its legis-

Gun MAIIE
for trading!

mgm? firat and only gua  that
"
4" Semarkable_ collection

tor's His ru e
mryu b :g’:l“'so

the bureau has just over 50 but says the bureau is only
| trves of literature available | starting.
some eight million pieces | gy fay this year ouwr em
"” mailed each year. quiries are running 23 per cent
research dt‘me“‘\nhead of last year. We have
W'Hﬂ the v EL to \plm in the next four or five
ureau’s  advertising years to open field offices in 17
11"Sends ot questionaires ask. locations abroad, to double our
ing visitors what they liked | cpecial tours and conventions
ﬁmdwhkanbnutcma-mmu st and to open a
dian services and for

|and asking for names of friends 'the common requests. THESe | jons ‘This information is pub.
|\ho ‘might be interested in re- | paragraphs are on special tapes | jicheq so that bodies m"m\m' ;‘vskdg;;:dfm Xe
ceiving material. Last year |which are fed into electric type. | canadian Tourist Association, ‘beh
names of 117,000 prospective | writers so that each person re- provincial  governm and |
visitcrs were obtained this way. | ceives what appears to be private tourist and travel oper-
The travel counselling section | personally written reply, ad—‘am‘ s ntake | action' o o
handles over 315,000 specific |dressed in his name and Sign- | ove the quality of their ser-| The African python is o
letter requesis. To cope With|ed by hand. In addition, some \m dan ec of extinction and few 13
these the bureau has 98 types 90,000 letters are personally 1B e
of form letter and 300 separate | dictated. Mr. Field, director since 1957, |feet long now exist. Once 18-

paragraphs of letters covering ' The publications division of is proud of the achievements 'footers were common.

BECOME FEWER

/00/(/ This Fabulous Special Offer by Schwartz — to make thousands

upon thousands of %%”f ﬁa’g'

- AUSTIN" SUPER PEDAL CARS
\\\\'IE[RE E

Worth $/25%uen

No mere Toy, this, but just like ‘for-real’, Over 5 ft.
long—Asbestos-lined Brakes, Inflated Tires, Chrome
Bumpers and Hub Caps, Leather Seats, Make-beli
Engine, Real Lights and Horn, Opening Rear Trunk,
Car Steering. In one word, TERRIFIC]

Z/M

Worth $790 euen

Have lots of fun taking your very own pictures !
The handsome “Satellite’" uses 127 film to take 12
black and white or a dozen color slides or prints, Comes
‘with Shoulder Strap and the Flash is builtin. Complete
instructions |

Never before-
4 Bonanza ke thie
big Selwiartz Peanat Butter Offer!

Yes, Schwartz big Peanut Butter “HAPPY KIDS” Offer
means lots of valuable prizes and exciting opportunities
for boys and girls of all ages . . . grown-ups too ! Just ask
Mother to buy the big Special-Offer Jar of delicious
SCHWARTZ Peanut Butter next time she shops. When
you get it home, first, read the thrilling details on the
labels . . . then follow the directions on the Jar Cap to
start you on your way to a happy surprise.

: and é/”‘e/ OF A CHANCE TO WIN VALUABLE PRIZES |
Buy THIS Special-Offer Jar— SEE BOTH-LABELS for full details. [

300 C) ABSOLUTELY FREE—-one of the beautiful
AUSTIN I, SUP[R PEUAL CARS‘ Thly 're BIG!. .. over 5ft. UME and just like ‘for-real’ Sports: Cars (see details
above) ! And, you should win one, you'l for

1800 CAMERAS ! You may be one of 1800 “Happy Kids'” who will win Your very own ”Sllﬂlhll" FLASH CAMERA-
~worth $7.00—FREE OF ANY CHARGE ! Be sure you get 16-0z. Jar
and find out all about it! (See above for Camera’s details)

Remember, exciting opportunities m Mrymln Schwartz big "HnnFY des" Offer. amnse, even if you don't
4 car or a “Satellite” Flash C: Il find out how to get the
Clmﬂl for only $3.50, That's just hlll its rt(ullr 37 00 value!

Contest open to residents of Canada except employees of W. H. Schwartz & Sons
Ltd., their Mnﬂhln[ Agency, judging organization, Hmmt A. Watts Limited,

llhul ‘national and

(CONTEST CLOSES SEPTEMBER 30, 1963

w. H. Y H WA RT YK 2 sons, LIMITED
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Gvnwli Lueek is over and Sin
Figo settles back to rormai,
astng Jetliner hedds hometiard, \g

ing Phil settle back
mggn—u:'ud rest .. Bl E

HI! WERE SELLING
TICKETS TO THE HoR/
TWO DOLLARS ! STAG
OR DRAG/! DIG UP/
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