
 

| HOLMAN’S NEW FOODLAND IS ONLY MINUTES FROM ANYWHERE’

 

and service tor
the new Holman’s

guxomers of new Holm’
tablishment at the Belevedere
Corner on St. Peter’s Road, with
a mammoth parking—the largest
paved and lighted area for this
Purpose ever provided by an Is-
land firm.
With a normal transfer of

traffic, the brightly-lit area is

Everything
Is So Clean
Cleanliness in the production

the handling and the sale of food
ranks high on the list of servic-

@s that the new R. T. Holman

Limited Foodland has to offer the
buying public.

The spacicus new building,
moderniy equipped and furnish-
ed lends itself to this most im-

portant function. From the floor
te the ceiling everything is im-
maculate. There’s no dirt, no
dust, ‘no evidence of uncleanli-
ness. Everything is gleaming

 

 

Parking Area Serves
1,000 CarsPer Day

capable of bandiing 1,000 cars oF
more each day.
The “‘L’’ shaped parking area,

which is completely paved, ex-
tends along the north and west
side: of Foodland and covers an
area of 26,814 square feet.
NO CHARGE
Spaces for cars are marked

off, to assure ease in parking,
with the result that shoppers are
able to leave their cars almost at

ing without charge.
With assured free parking al-

ways available, the location chos-
en foar the new Foodland offers
notable attractions to shoppers.

The best new ideas in merchan-

dising service from all across the

continent have been incorporated

in the new Holman’s Foodland
at Belvedere Corner on St.
Peter’s Road, So have ideas that
have the single purpose of mak-
ing shopping a pleasant mandi
ience.
That is the purpose, giving re-

laxed pleasure, of the Seeburg
sound system, which supplies

continuous music not only
throughout Foodland but to the

the doors of Foodland while en-
joying the handiest sort of: park-

The supermarket is only four or
five minuies from the centre of
the city by car. There are no
traffic problems in reaching it.
With no parking problems to face,
customers from all parts of the
city are able -to complete one
stop shopping trips faster than
by going into the congested down-
town areas where parking often
proves difficult.

With the advantages of
“close as next door” shou
situated in an uncrowded region,
the air-cooled Foodland takes its
place as a happy haven answer-
ing all the problems, meeting all
the needs, relizing all the hopes
of busy shoppers. 

MUSIC MAKES SHOPPING FUN|=":
parking area as well, to enter.
tain any members of the family
who may be waiting there for
those who are doing their sohp-
ping inside the store.
The music provided is not

trusive but of a kind and at
sound level to form an agreeable

at Foodland. There will be a

great diversity of delightful pro-

grams in the course of each shop-

ping day. 
accompaniment and background!
to all the activities proceeding:

REG. BRYAN

LOCATION MGR. |
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appointed Location Manag-;

er at Holman’s Foodland. He will

also be in complete charge of
the grocery section. Mr. Bryan
gained his experience with Hol-
man’s store and has
been six years in the trade. Mr.
Bryan need no i to
the retail trade in the proyince.
He has built up many fine as-
sociations and has watched from

|a vantage point the growth and

develcpment of the modern sup-
er market—its operation.and mer-
chandising. Mr. Bryan ma

recently. His hobbies include golf

and fishing. ¥  
  bright, clean and attractive. Col-

orful tile flooring and special
paint cn ceiling and display coun-|
ters help this particular effort. |
Immeciateiy one steps iato |

the market proper the shopper is
conscious of the care taken |
the preparation and handling «
feods. There is complete eviden

of the planners aim to provid:
the very best in sanitation anc

make that ail important first im-
pression a lastsing one mn sos fa

as clean'iness is concerned
Just as it is in the shopping

area so it runs in the variou

ref. .zeration rooms, the mez
preparation room and the well)
Steckei basemer One canno!

help bu: be impressed by the
stexs taken to assure, this nec

essity in the modern supe
mez: ket
This rigid policy of. cleanline:

exeend: to the immediate sur

rounding exterior of the marke’

where the busy shopper will! find a convenient—parking area.
 

~~ Bt location, as shown on map, is far removed from perking and other traffic problems.
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OLMAN’'S FOOD
First In P.E.I.!

 

 

    

  

 

PRINTS CHANGE
ON RECEIPT

 

ND FIRST

First In The Maritimes!

‘We ave proud to annownce the instalia-

thon of automatic equipment te speed

— wp meney handling,
Fheve’s how it works: the cath register
totals your bill. Thea ik shows the

amount given the cashier. Next, x figures

your change, shows amount of change

at the tep of the register, and prints 2

om your seecapt. “At the same time, coms

 taome teen eseay tn

demperenas,

@onvenience is the Mijas<f @ils whole
sem, acaimeen mre emaea

ema He ee mt temas sf mame

cocaine pene ativan dec] tome tes
nomen af your change = pemend on

(wer memenemhae eee cnetbeet
=p om your money af amy tame We see

app we wd wom aboest thasmee way of
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POWER
SCALES

136 Prince Street

STOREY ELECTRIC
WISHES

HOLMAN'S
‘FOODLAND
EVERY SUCCESS|

*

We Are Particularly Preud Tc

Have Participated In The

Building of This Modern Supermarket
Installing... =

COMPLETE WIRING SYSTEM
ALL LIGHTING FIXTURES
SHOPPING CARTS
ESCALATORS

SAWS

MEAT CUTTING EQUIPMENT
4

You'll Find Shopping A Pleasure |
In This Big, Bright Store

STOREY
ELECTRIC

Suppliers of Complete Supermarket Equipment ft

Charlottetown
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Dial 7341  
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Produce

Daily! |
AT

HOLMAN’S
FOODLAND
MARKET

*
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In Keeping

With. Their|.
Policy ....

“NOTHING
LESS THAN

_ THEBEST”

We Will Be
Supplying

“Fresh Daily”

To Foodland...
GARDEN FRESH

FRUITS and

VEGETABLES

THE CLARKE
FRUIT CO. LTD.

WHOLESALE FRUIT _~
1- PrinceStreet    


