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“Good advertisiog is .that which  sells
gooda.” and no ‘ether sort-is *‘qeod .ad
vertising.” This way sound unreason:
able. Buf/is it ? I think not. -Ohe man
will gay that. good typograpby-.
advertising; another will say that alun-

ia good'| haye said that
tion” form the foundation. upon  which | -

; GOOD ADVERT]S]NG. reader's eye, perhaps Inducing him to

buy, but it will not make him recom-
mend the goods .to some one. else un-

ésty brings recognition
tion sells goods. Perhaps,
“honesty and
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wo should:
recogol-
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qut: wording of the ad is good ad

another, is carried away, with, m idea |
3:for they Lthat eyecatching, illustrations. fs. good
advertising. Varied are the ides ‘on the | certaln brand ofcigar at.a oot price.
gubjeot: None can' dispute - that .good {Tha .. advertising . was  attractive . and
ddvertising 1s  vhe kind - that" lelluhe convinging to the point that, bundreds

12, “m thnt. hnd."-—l’he lnnd of the |goods, however.
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be .construed . into . meaning
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{18 proven by the desire” on: the: !

aa will produce results right alqnm’*even
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‘willrays! 'fWeu. ‘I know - 'pt - advertisiog | clgsr . (showiug  something. .. different)
to-day in boxes of. 25 for $1.35.: It s},
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“We are selling - this
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- That, sort - ot adver(ising Is, not: good
advertiaing; it 18 not honest advestising;

dfter ;the: advertisemant 18 ‘yithd
Honesty" is the only ground upon which |
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it s not.advertising. of the  sort .that,

'f §hab advertisiag can be constructed: At-| creates recognition. A sucker may . be
hN! hm ﬁo ‘tradtive - advertising - muy oatch the borr every two or three minttés, Hat. the
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“ Good advertising” means honesty all
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- {Baker's Cocoa
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Made by 4 sclentific blend-
ing of the best Cocoa beans’
“grown in the tropics — the,
rdsujt. of 126 years of suc-’
cessful‘ endeavor. L

MR BAKER & £0; e
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your wit againgt that of the buyex. or: in:
saylng that your metheds. and your.goods
are the test,  Every advertiser can say)
the same thivg, - Nor does it mean- say-
ing that your competitor is on the rnn.

You take the ficst few steps toward
goad advertisiog When you let the pubMo
kiow that you are plessed to see that
| othe s are doing well. Bear In raind that,

‘At bommon’ sense s yeb pxenlent among|
-ad

people who réad. 4d vertising. ; *

yestising” dosen’t mean dragging snother
fellow down: Be p'entied that, other ad-
vertisers ate making.good, “’l.'homrvlvgl
of the fittes.” may sound all  very wel)

s but you gre courtiag ‘{good adveriising”

8t pleasant hours, when the _publio s,

| willing to belleve that” you ara of the
op'dion  that about everybody 18 fit to

survive; when the publioc bel'eves you |
are honest in your business and that
ehﬂpplng with you® means gefting a

»| quare dea'.
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: avrou ﬂod {old us that Ozone had nbt
cared hlm‘ol stompch trouble. He ‘dld
| not say what kind ' ot Ozone 8o we wrote
and asked him 1t he" was sure he had
been tohlng solution 'O/ Ozone, the kind
| that contafns - a eomnn entitithg, the'

tblt he hid unknowldgly taken some
other ‘brand, and was ¢orry ‘that he Had
t ated us unjustly. Then he ocou

) the Ozope  (the coupen’ kind)’
ing— he Is a. well - mian

| Xou cme;;- cared, jush, :imndm

| ase_ car
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less he got'a square dea! and’ belleves |
the article  deserved rocognltlon. Hon i
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New' York city advertised to un al

to ome full slzed 25c package
E ry King free of cost. He replied |
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ERROL isnot ent The f I 15 fretty ﬁbllu!ml 1
u;n’:a rh;s’ich:.-. 'l'm end"z““iy s patindit Ml b

Em&ﬁy knowﬁ that CQI l.lver Oilis a Wondei‘ﬁll
praducer, IF yau can take it.

O Nobody ‘doubtsthiat Iron is, the greatest enricher of

ﬂ'iebhod IF you m dlgent it. '

It is well kno that Ptmhru is the ideal netve .
and brain "tonic, IF it is propetly administered. 1%

" MIF,” ah! there’s the rub.

But evérybady does not know that Cod Liver Oil,
Iron and Phosphorus have at last been combined in
an emulsxon so palatable that -anybody can take it, so
easily assimilated that the smallest infant can digest
it thhout difficulty and sq perfectly and scientifically
prepared that the value of the driginal -ingredients is
" enhanced: fourfold.,
it This emulsion is known as

(lron and. Oll)

“FERROL"” has wiped out the “IF.”
“FERROL” has'brought the wonderful and wuni-
versally recogni 7ed virtues of Cod-Liver Oil, ron and
Phosphorus wnhm easy reach of the ‘multitudes who

.

need them.
. “FERROL" is the only pchcct emulsion of Cod
Lwer O, begantse it is:‘the ‘only orie that cotitains
IRON and no emulsion is} perfect withaiit it
That is why FERROL is an unequal}ed system
o
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FOR SALE BY
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Fine Chocolates and Mnxtul‘es
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As Prowse Bros, fe"quﬁe'their pretises wiﬂehwe 10w occupy 6
Richmond Street, not having any nccomodatfon for surpliy stock, we b
will dispose ‘of the éntire sto‘,k”!u the Rh.hmond Street Store cnnsls

Confectionery and hncy Biscvitls
Also i’ ﬁxre soda (emmm "
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